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SEALING 
COMPOUND 


About 3/1000 of a cent’s worth of very important material 


That’s the cost of the little film of 
lining compound inside the seam on each 
end of a can. 

You've probably never realized it’s 
there, because it’s sealed inside a double 
interlocking seam—-performing the very 
important function of closing the last 
possible microscopic opening. 

Many years of scientific research have 
gone into that lining compound. 


It has to be good! It may have to 


withstand acid, alkali, aleohol. fat, oil, 
water, steam, heat, cold, air, pressure, 
and the aging process. 

Of course, no one compound can serve 
all uses. The Central Research Labora- 
tories of American Can Company have 
perfected) many lining compounds in 
more than 35 vears of research. 

Not infrequently we have to make 
experimental packs of a new product to 
prove the effect of product and lining 


compound on one another. 

Almost all compounds used to be based 
on latex rubber—but the war forced us 
into intensified synthetic rubber researcl 
—and we finally came up with some 
synthetics which proved superior to pre- 
war compounds. 

Lining compounds are just one of te 
many research projects which we und: 
take. Why? Because it’s our business 0 
demonstrate daily that... 


NO OTHER CONTAINER PROTECTS LIKE THE CAN 


American Can Company 
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FOOD MACHINERY CORPORATION 


Faster, More Economical, More Efficient Processing 


and Increased Yields 


FMC Continuous 


High-Pressure Steamer 


How thin is vegetable peel? It all 
depends on how the peel is re- 
moved. 


The FMC Continuous High Pres- 
sure Steamer loosens the jacket or 
skin quickly and efficiently with 
controlled heat penetration. No 
caustics . . . just high pressure 
STEAM. This loosens the skin uni- 
formly and facilitates final re- 
moval without eliminating the val- 
uable sub-surface nutritional layer. 
Result: higher yields and a better 
product. 


The Steamer has surprisingly high 


capacity because it operates as part 


of a continuous vegetable line. Af- 
ter entering the hopper of the first 
washer, the vegetables flow con- 
tinuously through washer, steamer, 
and final washer. 


The FMC Continuous High-Pres- 
sure Steamer is simple in design, 
rugged in construction, easy to 
maintain, and economical to op- 
erate. 


This is an exclusive development 
of Food Machinery Corporation. 
Just one of its outstanding contri- 
butions to the food processing in- 
dustry. 
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1. Garden peas have had a 
long and romantic history . . . dating 
back as far as the Stone Age. In 
France, during the 17th century, 
ladies of the Royal Court made it 
fashionable to eat peas before going 
to bed. In England, peas weresocom- 
mon that the words “‘pottage” and 
“‘porridge’’ originally meant peas. 


2. Your guess is right on the button 
if you said 1111! To satisfy our 
curiosity we opened a can and that’s 
what we counted. Considering the 
time saved in shelling and cooking, 
it’s no wonder the modern housewife 
so frequently includes canned peas 
in her daily menu. 


3. The “Alaska” variety of peas is 
said to have been named after a 
steamship which held a transatlan- 
tic speed record. “Alaska” peas 
were introduced into this country by 
“A. B.”’ Cleveland of the Cleveland 
Seed Company, pioneer seed growers 
and distributors. About half the 
peas canned in America have some 
of the ‘‘Alaska’’ strain in them. 


4. Almost 40 million cases were 
packed in 1945. Lined up end-to-end 
that would be about 68,181 miles of 
canned peas. The 1945 pea crop ton- 
nage was 60% higher than the ten- 
year average of 309,000 tons 
(1935-44). 


2. ABOUT HOW MANY MEDIUM-SIZED PEAS 
WOULD YOU SAY THERE ARE IN A STANDARD- 
FILLED NO.2 CAN? 565? 883? Iill ? 


3. HOW DID ‘ALASKA’ PEAS GET THEIR NAME? 


Shelled production of peas for canning 
approached one billion, pounds in 1945. Little 
did Nicholas Appert realize that such astro- 
nomical production was humanly possible when 
he included European peas in his success/ul 
experiments in sterilizing and hermetical seali:. 
Thanks to you of the pea canning indusiry 
today’s housewife is able to serve peas at thir 
delicious best at all times of the year. We, of 
Continental, are proud to be a member of yo' 
vast canners’ clan . . . pleased to have been a’ ! 
to contribute knowledge and facilities tow: ” 
high-speed canning of peas. You can count 
Continental to continue to offer the best in qu.!- 
ity and the best in service. 


CONTINENTAL 
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QUIZ FOR CANNERS | 
— 
E 4. OVER 400,000 TONS OF PEAS WERE HARVESTED FOR PROCESSING IN 1945. HOW MANY CASES DO YOU 
* THINK WERE PACKED (ON THE BASIS OF 24 NO. 2 CANS PER CASE )? 10 MILLION? 40 MILLION? 80 MILLION? 
ANSNE 
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EDITORIALS 


Throwing away 20 million bushels of potatoes, as 

the U. S. Government has just had to do, is only a 
curtain-raiser on the farm problems the nation may be 
up against in the next few years unless means are 
found to channel more meat, milk, and fruit into half- 
filled stomachs. To American farmers, faced with sur- 
plus problems, this is the warning of twenty-six of the 
nation’s agricultural leaders. 

Led by Donald R. Murphy, Editor of Wallaces’ 
Farmer and Iowa Homestead, these farm leaders have 
just outlined their views in a National Planning Asso- 
ciation Pamphlet entitled “Dare Farmers Risk Abund- 
ance ?”’ 

In this Pamphlet, the Committee members discuss 
how farmers can continue to produce at top speed what 
the nation wants, without running into the low prices 
and bankruptcy that accompanied unlimited farm pro- 
duction back in the early thirties. 

While agreeing that farm income for 1947 looks 
good, and that income for 1948 will probably far exceed 
prewar levels, the Committee insists that farm produc- 
tion, at thirty per cent above prewar, cannot be con- 
sumed at good prices unless consumer incomes and 
industrial production are also far above prewar and 
unless farmers raise less wheat and cotton and more 
and milk. 

Tne Pamphlet “Dare Farmers Risk Abundance?”, 
pre ented in the form of a round-table discussion at a 
me ing of the NPA Agriculture Committee on Na- 
tio: .| Policy, highlights the points on which Committee 
me. bers disagree as well as those on which they agree. 
Th Committee, of which Mr. Murphy is Chairman, is 
ma up of farmers, editors, and economists from 
eve major farm group and from every important 
far . region. 

| fore farmers risk abundance, they must have some 
ass. ance of strong consumer buying power, some kind 
of come support, and assistance in shifting produc- 


| m “ABUNDANCE” SCARE NONSENSE — 


THE CANNING TRADE . 


March 31, 1947 


tion from unwanted products to those that are really 
needed. 

The old AAA, according to some members of the 
Committee, helped farm income but did not always 
shift production in the desired directions. Steagall 
price support have the same limitations. A system of 
“forward pricing” was discussed in the meeting as one 
method of encouraging a shift from unwanted to 
wanted farm products and of aiding farmers in plan- 
ning ahead. 

Under the “forward pricing” plan the Government 
would announce, well in advance of planting time, that 
it would guarantee specified, minimum prices on 
various crops during the following season. Lowering 
prices on one product and raising prices on another 
would tend to shift production from one to the other. 

The Pamphlet also notes that an improved and ex- 
panded Food Stamp Plan would enlarge the farmer’s 
home market. This plan, which was tried out experi- 
mentally by the Agriculture Department before the 
war, supplied free additional food to low-income 
families who were unable to buy all they needed. 

Given some form of income insurance and the pros- 
pect of supplying the full needs of American con- 
sumers, farmers will perhaps, the group thinks, be will- 
ing to discard many features of the present Federal 
price support program. 

Under the present policy farmers are promised 
ninety per cent of parity prices on most of the impor- 
tant agricultural products. Parity prices are out-of- 
date, the group declared. The formula now in use is 
based on the relation between farm prices and the 
prices of other goods that existed during the pre-World 
War I period of 1910-14. Since that time technological 
improvements in farming have greatly reduced the cost 
of growing some crops so that the promise of ninety 
per cent of parity is an invitation to over-production. 


Also, marked changes in consumer tastes have occurred | 


in the past thirty-odd years. Some foods have lost 
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their popularity while others, scarcely known then, are 
now in great demand. The parity yardstick makes no 
allowance for this and tends to bring a pre-World War 
I menu to the dinner table. 

Because the parity yardstick is antiquated, the sup- 
port prices tied to it are also out of relation to modern 
demand for farm products. The group criticizes the 
present price program, saying that while it was set up 
to enable farmers to adjust production to a peacetime 
economy, actually in many instances it is serving as a 
stimulus to over-production on some crops while offer- 
ing little or no incentives to greater production of other 
farm products the country needs most. 

Mr. Murphy and other members of the Argiculture 
Committee believe that, even with a continued high 
level economy, present rates of production in some 
fields will lead to larger harvests than can be consumed 
at home or shipped abroad to a diminishing export mar- 
ket. A revised, modernized farm program would shift 
farmers’ efforts away from growing crops which 
threaten to become a drug on the market in a few years 
and would encourage them to turn out more of the 
products that the country needs and can buy under a 
system of full employment at good wages. 

Finally, the Agriculture Committee members stress 
that farmers need to remember that their own inter- 
ests are tied closely to the general welfare. “If indus- 
try turns out goods in volume, if labor is productive, 
fully employed and well paid, the farm problems won’t 
be serious. . . . Agriculture, to save itself, must take 
some responsibility for helping the rest of the economy 
to produce and consume on the basis of abundance, 
instead of planned scarcity.” 

To this final advice we say Amen! 


Remember the slaughtered pigs and other nonsense 
practiced earlier and let’s show we have learned 
something! 


BOXCAR SHORTAGE STILL A PROBLEM—It’s 
a vicious circle. The railroads don’t have enough box- 
cars to fill demands because the steel to build them is 
going into automobiles, refrigerators, washing ma- 
chines and other heavy goods—which need more cars 
to haul them, PATHFINDER magazine points out. 

Last year the railroads, which normally take 17 per 
cent of the nation’s steel output, got 7.2 per cent. 


HEAVY EXPORTS 


year. 
More than two billion dollars worth of 


000 in 1945, declined to $184,424,000 last 


Steel allocation, of course, isn’t the whole answer, or 
even the start of the problem. 

During the war, new car production was held to a 
minimum, while railroads “ran the wheels off” every- 
thing that would roll, including cars well past the nor- 
mal repair stage. 

The trouble has doubled since war’s end as cars com- 
pletely worn out and beyond repair, have been with- 
drawn from service. Retirements during 1946 totaled 
59,000 cars. In that time only 40,000 were built. On 
Feb. 1, 1947, railroads had 69,583 new cars on order, 
nearly twice as many as a year earlier. During January 
of this year, the railroads put 2,795 new cars in ser- 
vice, compared with 2,457 in the same month last year. 
Yet on Feb. 1, the railroads had only 1,670,000 service- 
able cars, compared with 1,680,000 a year earlier, and 
1,710,000 in February, 1945. 


FOOD PRICE LEVEL AT NEW HIGH—Most food- 
stuffs continued to move upward in the past week, 
bringing the Wholesale Food Price Index, compiled by 
Dun & Bradstreet, Inc., to a new all-time high point of 
$6.77 on March 4. This compared with $6.62 on Feb- 
ruary 25, a rise of 2.3 per cent in the week, and was 
62.4 per cent above the $4.17 recorded on the corres- 
ponding date last year. 

The Dun & Bradstreet Wholesale Food Price Index 
represents the sum total of the price per pound of 31 
foods in general use. Figures for recent dates, with 
comparisons, are given herewith: 


1947 1946 


While the alarmist cries “Whoa” the business man 
says “let her go” and the swing goes a little bit higher. 
Money is easiest spent in satisfying appetites! And 


they have ’em! 


Fruit shipments increased about 2° per 
cent, from $119,000,000 worth in (945 


foodstuffs was exported from the United 
States during 1946, the Office of Inter- 
national Trade, Department of Com- 
merce, has reported. 


The total value of food exports, $2,- 
166,496,000, was 29.5 per cent greater 
than similar exports in 1945. 

Cash purchases in 1946 totaled $1,353,- 
579,000, or 62.5 per cent of the total as 
compared with $472,337,000 in 1945, 28.2 
per cent of that year’s total. 

UNRRA shipments rose from $201,- 
107,000 in 1945 to $628,493,000 in 1946, 
an increase of 212.5 per cent. Lend-lease 
shipments, which amounted to $999,875,- 


Imports of foodstuffs into the United 
States last year were valued at $1,342,- 
148,000, compared with $1,154,661,000 in 
1945, an increase of 16.2 per cent. 

Meat products, grains, and fruits were 
the commodity classes showing the great- 
est increases in 1946 exports over those 
in 1945. More than 1,300,000,000 pounds 
of meat products were shipped overseas 
as compared with a little over 1,000,000,- 
000 pounds in 1945. Grains exported in 
1946 were valued at more than $788,- 
000,000, an increase of 77.6 per cent over 
the previous year. Included were 187,- 
000,000 bushels of wheat, compared with 
128,000,000 bushels shipped in 1945. 
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to $153,000,000 in 1946. 
Among non-food agricultural proc cts, 
tobacco exports showed the greate-. in- 


crease, rising from $257,897,000 in ‘945 
to $414,934,000 last year. 

Largest increase in imports wes in 
dairy products, of which $11,40: ,000 


worth, mainly cheese, were broug!! in 
last year, compared with $3,800,000 the 
year before. 

Imports of oilseeds, particularly ¢ pra, 
also increased substantially. Compared 
with 1945 receipts, the quantity of «pra 
imported in 1946 tripled, and the «vllar 
value quadrupled. 
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FOOD PACKERS MEET 


Courtney Seabrook heads group—Urged to clear warehouses by dump- 
ing the “Junk” Big future for Frozen Foods—Miss Frozen Foods chosen. 


With a registered attendance of 7219 
and about 100 exhibitors, the fifth an- 
nual meeting and the first separate con- 
vention and exposition of the National 
Association of Frozen Food Packers was 
held at San Francisco, Calif., March 19- 
22. The exposition and business sessions 
were held in the Exposition Auditorium, 
popularly known as the Civic Auditor- 
ium, erected for the Panama-Pacific In- 
ternational Exposition in 1915. This city 
was selected for the initial nationwide 
meeting of the organization, since more 
than one half of the production of frozen 
foods in the United States is on the 
Pacifie Coast. 


THE PROGRAM 

The official opening day was preceded 
by meetings of the various committees 
on Packaging, Transportation, Ware- 
housing and Technical Developments. 
Some of the reports of these committees 
were presented at later meetings. 

The exposition was limited to regis- 
tered delegates, except that one after- 
noon it was open to students and techni- 
cians and others having a definite inter- 
est in frozen foods. There were many 
visitors from the public schools and col- 
leges in the immediate area. 


OPENING SESSION 


President Edwin E. Huddleson, of 
_ Oakland, Calif., and vice-president of the 
Stokely-Van Camp Corp., which has 13 
frozen food plants, besides large cannery 
interests, presided at the opening ses- 
sion, introducing Mayor Roger D. Lap- 


ham. of San Francisco, and Emil 
Brisacher, advertising specialist. The 
latt.r spoke on “This Is Tomorrow,” 
tracng developments of the industrial: 
wai now under way, and declaring that 
a: ') the recent shooting war only the 
quic and ready will survive. “One of 
the ‘hreats to the old-established order 
of ings is the frozen food industry, 


wh. eventually will revolutionize the 
ert, .dox eating habits of a goodly per- 
cen ive of the American public,” he said. 


An her speaker, Fulton Lewis, Jr., radio 
con centator, named the frozen food in- 
dus. y as one of America’s new frontiers. 


DUMP THE “JUNK” 
| «nk E. Jerome, vice-president of the 


Fi: National Bank of Seattle, advised 
(lel ates that “the frozen food honey- 
mo is over” and advised them to dump 
lar quantities of frozen foods now 


bac \ogging in warehouses. “The mush- 
‘oo growth and future prospects of 
fro’ foods have attracted many in- 
ex} ‘enced and marginal operators,” he 
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By “BERKELEY” 


Special Correspondent of 
“The Canning Trade” 


said. “Lack of food processing expe- 
rience has resulted in large quantities of 


inferior merchandise being thrown on 


the market. Some of the existing stocks 
actually should be dumped now. It would 
save warehouse and insurance charges.” 

The speaker declared that this branch 
of the food business has had too much 
ballyhoo for its own good, that it ex- 
panded too fast, under the impetus of 
war, and warned that now is the time 
for it to consolidate its gains, make an 
appraisal of its problems and take steps 
to correct them. He urged curtailment 
of production, concentration on fancy 
grades, development of a more co-opera- 
tive relationship between packer and 
distributor and establishment of an ad- 
vertising program to educate the public 
to the use of frozen foods. 


THE FUTURE MARKET 


The market ahead was envisaged by 
President Huddleson, who commented on 
the fact that the frozen food industry 
does not have a patent on reconversion 
problems, and that for almost all indus- 
tries the “honeymoon” is over. 

“Frozen foods are destined in the not 
too distant future to replace to a very 
large degree so-called fresh fruits and 
vegetables in the better homes through- 
out the nation,” said Mr. Huddleson. 
“Out of every dollar spent for fruits and 
vegetables, not more than 7 cents goes 
for canned foods, 3 cents for dried and 
about one and a quarter cents now for 
frozen foods. All of the rest of the 
dollar goes to buy fresh fruits and vege- 
tables. If the frozen food industry cap- 
tures half of this market, it will be 
huge.” 

“Tn less than 10 years, I predict a very 
large percentage of frozen food produc- 
tion will be in the hands of already 
established, old reliable canning com- 
panies, rather than in the hands of com- 
plete newcomers. All canning companies 
in time will get into frozen foods, and 
so the men who enter canning companies 
will be prepared for a career in frozen 
foods through their experience in soil, 
seeds, planting, harvesting, packing and 
distribution. 

“Young men can find openings in 
frozen foods, providing they don’t expect 
to become presidents or sales managers 
forthwith, but will learn their way up 


for six or eight years. The place to 
start is in manufacturing, if one wants 
to learn what he will sell later. More 
than 65 per cent of all U. S. frozen fruits 
and vegetables are packed west of Color- 
ado. Number 1 area is the Pacific North- 
west, second California.” 


CLOSED SESSION 


The second day of the convention was 
highlighted by a closed executive session 
for members of the Association, and 
meetings of wholesale frozen food dis- 
tributors and food brokers. E. A. Meyer, 
of the Department of Agriculture, told 
delegates that production was beginning 
to outstrip domestic consumption and 
that it would be well to give more 
thought to quality. He pointed out that 
food prices are up 60 per cent over pre- 
war years, as compared to increases of 
25 per cent in food production and 16 
per cent in food consumption. He de- 
clared that almost all food processors 
and distributors have become careless 
about production efficiencies and the 
quality of products. 

Mason Rogers, president of the Pack- 
aging Institute, said that the industry 
must develop leakproof packages that 
will keep frozen foods in good condition 
for 12 to 18 months. Burton Prince, 
president of the National Wholesale 
Frozen Food Distributors, outlined a 
program of advertising and press re- 
lations. 


TECHNICAL SESSION 


A technical session, presided over by 
Dr. W. V. Cruess, of the University of 
California, included the following speak- 
ers and their subjects: Dr. Maynard A. 
Joslyn of the University of California, 
“Investigations on the use of Liquid 
Sugar in the Freezing of Apricots and 
Peaches”; Dr. Leonora Hohl of the Uni- 
versity of California, “Varietal Adapt- 
ability to Freezing of Several California 
Stone Fruits”; Dr. James A. Berry of 
the Western Regional Laboratory, U. S. 
Department of Agriculture, “Bacteriol- 
ogy of Frozen Foods,” and Miss Mildred 
Boggs, of the Western Regional Labora- 
tory, “Cooking of Frozen Vegetables.” 

Friday sessions were given over to 
technical research problems, packaging 
and distribution, warehousing, advertis- 
ing and merchandising. Speakers in- 
cluded Dr. Ernest Wiegand, of Oregon 
State College; Donald Barr, Young and 
Rubicam; and Harlan Nissen, past presi- 


dent, National Association of Refriger- 


ated Warehouses. 
(Turn to page- 21) 


ae 


THE 
“ALL-AMERICA 


Readers of THE CANNING TRADE have 
from time to time observed articles con- 
cerning certain canners’ varieties of 
seeds being accorded the “All-America 
Selection.” To the laymen this award 
has but little significance and for that 
reason Mr. W. Ray Hastings, Executive 
Secretary-Treasurer of the “All-America 
Selections” organization was approached 
for an explanation of the work. 


ESTABLISHED IN 19382 


The organization was founded in 1932 
by Mr. Hastings, sponsored by the South- 
ern Seedsmen’s Association, and soon 
afterward by the American Seed Trade 
Association, the Pacific States Seeds- 
men’s Association, Western Seedsmen’s 
Association, Canadian Seedsmen’s Asso- 
ciation, New England Seedsmen’s Asgsso- 
ciation, and various state seedsmen’s 
associations soon sponsored or endorsed 
the pre-introductory trials, the compe- 
tence of the judges and their findings. 

“All-America” has twenty official trial 
grounds—one in Ontario, Canada, and 
the others distributed from New Eng- 
land to Florida and across to the Pacific, 
representing each climatic zone accord- 
ing to the USDA temperature zones. 
Also from coastal sandy soils to rather 
heavy clay soils, and from sea level to 
mile high elevation. 


COMPETENT JUDGES 


The judges for the work are recognized 
as the most representative and authori- 
tative vegetable crops and_ variety 
specialists in the country. Each judge 
is a resident judge, responsible for the 
planting and care of all entries, noting 
and comparing them with the most sim- 
ilar kinds already in commerce. _ Indi- 
vidual judging of the entrant is done on 
a point scoring basis with the best known 
strains of similar or comparative stand- 
ard varieties already in commerce, being 
used as the check. “All-America Selec- 
tions” is the only known pre-introduc- 
tory testing for authoritative ratings 
and judgment. 

While 90 odd per cent of the entries 
are not recommended or _ accorded 
awards, the few that are, are practically 
assured of a_ successful introduction. 
The biggest problem has been, upon in- 
troduction, in getting a reasonable quan- 
tity of seed for wholesale distribution, so 
that all seedsmen may have equal op- 
portunity of supplying their customers 
with seeds of the winners. 


METHOD OF OPERATION 
Samples of seeds are sent out from the 
organization’s headquarters in Harris- 
burg, Pennsylvania, under numbers only 
for the purpose of identification, together 
with such planting and comparison in- 


structions representative of the claims 
made by the entrants as for disease re- 
sistance, canning qualities, freezing qual- 
ities, etce., for the information of the 
judges in the checking of individual 
entries. 


MAKING THE SELECTION 


No judge selects a variety, unless he 
believes it to be sufficiently different from 
others in commerce to be recognized as 
a separate variety and considered by 
him worthy of introduction and as 
answering a specific need or desirability. 
Sectional recommendations or recom- 
mendations for specific purposes may be 
given, provided a minimum number of 
points are given by some judges. Al- 
though an outstanding variety of seed 
might be recommended for the South and 
the Southern Pacific Coast, or an early 
maturing variety may be recommended 
for the Northern tier of States, most 
awards are for general recommendations 
and as such are widely publicized the 
country over. Sectional or particular 
purpose recommendations are very 
plainly so described in any publicity. 

All official releases are sent out from 
the headquarters office, and on winners 
only. Publicity given to these winners 
is released as of January 1 of the year 
of introduction. Previous plantings are 
for seed increase and trial purposes only. 
If any judge fails to get a reasonably 
fair trial the first year, he repeats the 
trial the second year in order that each 
entrant might get a fair trial toward a 
possible award. 

The “All-America Selections” is a 
non-profit organization and supported by 
voluntary subscriptions, mostly in the 
seed industry, and self perpetuated by 
the judges themselves. 


The Council of Judges for Vegetables 
is: Everett B. Clark, E. J. Clissold, Ray- 
mond H. Coulter, Clyde R. Cunningham, 
Frank G. Cuthbertson, Samuel W. Edge- 
combe, Edward E. Gill, Joseph Harris, 
Donald M. Hastings, F. S. Jamison, Roy 
Magruder, John W. Mathys, James L. 
Musser, M. L. Odland, J. J. Porter, 
Charles Scheutz, Henry W. Schneck, 
Gordon L. Smith, Stuart N. Smith and 
Allen R. Trotter. It is said that the 
judges are quite jealous of their position 
and are unwilling to accept a new judge 
until his qualifications are fully proven. 


CONTROL OF BEAN INSECTS 


Leafhoppers, the Mexican bean beetle, 
and the seed corn maggot are the chief 
insect pests of beans, according to ento- 
mologists at the New York State Experi- 
ment Station at Geneva where control 


measures are under test with vegeta je 
crops grown for processing. 

Leafhoppers cause a stunting of the 
plants with reduction in yield and have 
been effectively checked by use of a 2 per 
cent DDT dust applied at the rate of 30 
pounds to the acre. Spraying with 1'5 
pounds of a 50 per cent wettable DDT 
powder has also given a good kill of leaf- 
hoppers. Two applications at an inter- 
val of a week or ten days are usually 
required, with the first treatment made 
as the first true leaves of the plants are 
expanding. 

The Mexican bean beetle is not affected 
by DDT and the Station workers have 
found that a rotenone dust or spray will 
kill both the adult and the grubs. An 
application made in June to destroy the 
adult beetles often makes unnecessary 
later treatments to control the grubs. 
Also, the plants are smaller in June and 
are more easily covered with the spray 
or dust than later and there is less dan- 
ger of mechanical injury. Where treat- 
ments are necessary against the grubs, 
an application should be made early in 
July followed by a second in about ten 
days. 


The best way to escape serious losses 
from the seed corn maggot is to restrict 
bean planting to the “maggot-free” pe- 
riod when the May generation of this 
pest is going into the pupal stage. It is 
also said to be helpful to fit the land 
early and to avoid the use of manure on 
fields to be planted to beans. 


PENETRATION VARIES 
WIDELY FOR CANS OF 
TOMATOES 


There is extreme variation in heat 
penetration for cans of tomatoes packed 
under supposedly identical conditions, ac- 
cording to a new study reported by the 
General Research Laboratory of Ameri- 
can Can Company at Maywood, Illinois. 

This casts considerable doubt, it was 
said, on the validity of determining pro- 
cesses for tomatoes on the basis of can 
center temperature measurements. Com- 
pany technologists explained that jos- 
sibly a number of factors, yet to be 
identified, contribute to the differences 
in temperatures. 

Because of this, the research men 
recommended that if can center temp: ''a- 
tures are to be used as a basis for es! 1b- 
lishing processes, the average temp: ’a- 
ture in a set of cans taken at ran om 
should be at least 190 degrees Fah °n- 
heit for water cooling and 170 deg es 
Fahrenheit for air cooling in order ‘iat 
the slow heating cans will be sur to 
attain lethal temperatures for the 
sary time. 

In cases involving wide variation. in 
heat penetration, they said, the tes ‘ng 
of a large number of cans is desire le. 
They indicated that studies for the | «- 
pose of identifying all the factors w. ‘ch 
influence the rate of heat penetratio in 
cans of tomatoes will be continued. 
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TIME FOR ORGANIZED SALES EFFORT 


Studying the market reports— No reason for alarm-— Retailers must awa- 
ken or drive customers to the chains—Other ways than price reductions 


to increase consumer demand—A challenge to all progressives 
—By BETTER PROFITS 


While this column was first conceived 
as a possible help to those in the trade 
who were anxious to increase sales and 
profits through better merchandising of 
canned foods, there is little doubt many 
readers often feel we are too insistent 
on this phase of the industry. After all 
they argue, the canners of this country 
have built up a wonderful business over 
the years through improved technical 
processes, close attention to the details 
of manufacturing, distribution and so 
on. Along the way of those years, enough 
leading canners, in the opinion of many, 
have indulged in national advertising 
sufficiently to warrant the assumption 
that housewives are fully in touch with 
the latest developments in the industry, 
and thoroughly acquainted with the vir- 
tues and values in all canned foods. 
Therefore, they reason, there is no use of 
their adding to sales expense and reduc- 
ing profits by doing any sizeable amount 
of advertising as such. 

It is interesting to read the “Chicago 
Market” by “Midwest” in The Canning 
Trade, March 10th. Every market re- 
port in The Canning Trade is interesting 
reading any time but we do not always 
read these reports and interpret them in 
connection with a current problem. Let’s 
look at some of the comment of “Mid- 
west” and see what support we may get 
for merchandising our packs. Remember 
too, these quoted comments may also be 
pretty well taken as indicative of the 
stock movement situation over the coun- 
try as a whole. 


SOME REPORTS 


“Sui ‘e” “Tomato juice continues at a 
virtue: standstill—The market on No. 
10 Pv ces has weakened primarily due to 


resale being offered at concessions in 
price in an effort to surplus 
stock. “Peas”’—Determined efforts are 


being ade by both jobbers and retailers 
tome lower grades, desiring’ to liqui- 
date eir holdings before new pack be- 
come vailable in June. Standard peas 
have »een featured at prices which 
shou! attract consumer buying, al- 
thou; up to the present time, move- 
ment ‘as been unusually slow. Fancy 
and tra standard peas offered the 
trad’ iere recently aroused no interest, 
ast trade generally seem to have 
heav: nventories and are not interested 
inf ‘her buying, their efforts being 
cente | on moving what they have on 
hand. Contracting for peas here in the 
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Middle-West is increasing on an ascend- 
ing scale with packers paying close to 
last year’s levels. However, the trade 
are convinced that the pack will neces- 
sarily have to be cut considerably under 
last year’s record pack if they are to 
avoid serious price cutting. “New pack 
California Spinach’ — “little buying 
activity, as stocks are heavy and move- 
ment slow.” “New pack Asparagus”’— 
with new pack asparagus only a short 
time away, distributors are concerned 
about the consumer resistance to present 
price levels and in one or two instances 
there has been evidence of below cost 
selling in an effort to move stocks on 
hand. The trade are convinced they must 
buy asparagus at less money if this item 
is to regain its previous popularity. 
“Mushrooms”—There has been a decided 
flurry in the canned mushroom market 
here recently when prices offered on 
goods out of New York were slashed al- 
most in half. Mushrooms have been at 
a virtual standstill, but at the lower level 
distributors have found an opportunity 
to merchandise this item at a level which 
has produced volume sales.” 


We quote briefly and in part from the 
California Market by “Berkley.” “Price 
Advance?—Canners are quick to observe, 
however, that there is no valid reason 
why prices for their products should 
show an increase.—the Nation now has 
as large a supply of food, especially can- 
ned food, as was ever enjoyed in any 
March in history. They suggest that 
with the return to the market of many 
household items, unavailable during the 
war years, food is getting more competi- 
tion for the consumer’s dollar and that 
some of the higher priced items in can- 
ned foods will move less freely in the 
immediate future.” From New York by 
“New York Stater” we note as far as 
Peas are concerned: “The stock situation 
looks anything but bright.”” We do have 
this encouragement from a retail source, 
however. Reports from retail outlets 
continue to tell of quite a movement 
going on, especially through the chains, 
but so far this buying has not had any 
influence in creating any apparent eas- 
ing of warehouse stocks.” 


NO REASON FOR ALARM 


Lest’ you take too pessimistic a view 
of all the foregoing, note after reading 
reports from all markets reporting that 
they join in believing there is no alarm- 
ing surplus of goods and that packs will 


move handily to the trade this season at 
approximately the same price levels as 
in 1946. I must call your attention, 
though, to a comment of “Midwest”: 
“Chains are continuing their determined 
efforts to regain customers lost during 
the war and their efforts have shown ex- 
ceptional results. This is due in part to 
the average independent’s reluctance to 
reduce prices in order to meet present 
day competition.” 


RETAILERS MUST MEET 
COMPETITION 


Do you notice the unanimity with 
which all reporters seize on the present 
and future price angle as the answer to 
the problem of present or future over 
stocks of canned foods? Far be it from 
me to overlook this phase of merchandis- 
ing. Sooner cr later we all face it and 
in the instances quoted, reference to the 
prices governing is warranted. Readers 
will recall the suggestions I have made 
so many times that every effort be made 
to induce retail dealers to meet competi- 
tion at times such as these irrespective 
of costs of current stocks. I repeat, after 
a prolonged period of rising prices such 
as that from which we are emerging, the 
independent retail food dealer has made 
sufficient profits so that he is able to 
reduce current asking prices to meet cur- 
rent wholesale costs. Each day a retailer 
refuses to do this, he helps drive con- 
sumers back to the chains and supers. 


Human nature being what it is, it may 
be too much to hope that all will see the 
light at once and follow the course out- 
lined, but experience taught those of us 
around in retail merchandising after the 
first World War that such a course was 
the only one to follow. That is, if we 
wished to retain a consumer-following 
in the face of competition of supers and 
chains in the retailing of foods. Again, 
let me remind those of you who have 
retail sales forces, you should insist on 
their pointing the way to most effective 
pricing of canned foods and all others 
in fact, by distributors, both wholesale 
and retail. To those who are national 
advertisers in canned foods, I also sug- 
gest that whenever reductions in the 
prices of your products are possible, in 
the retail level, that you announce the 
fact in national advertising. It is not 
necessary, of course, to mention any set 
price in your ads but indicate only the 
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GRAMS INTEREST 


1946 TOMATO PULP PACK 


The 1946 pack of canned tomato pulp 
and puree totaled 9,356,269 actual cases, 
equivalent to 9,321,000 cases basis 6/10’s, 
according to figures released by the Na- 
tional Canners Association’s Division of 
Statistics. This compares with the pre- 
vious record pack in 1945 of 7,244,818 
actual cases, equivalent to 7,256,000 cases 
basis 6/10’s. The report covers the pack- 
ing of pulp and puree for sale but does 
not include pulp packed for manufacture 
in the same plant. 


SAFETY AND SANITATION 
MEETING 


The Wisconsin Canners Association 
has called a three day meeting for plant 
superintendents, foremen, personnel di- 
rectors, and sanitarians, which will be 
held at the Schroeder Hotel in Milwau- 
kee, Monday, Tuesday and Wednesday, 
May 5, 6 and 7. 


The meeting will consist of a one day 
Safety Institute to be held on May 5 in 
cooperation with the Wisconsin Indus- 
trial Commission and the Wisconsin 
Council of Safety, and of a two day 
Sanitation School on May 6 and 7, which 
will be presented by National Canners 
Association’s Laboratory personnel. 


DR. MOTTERN HEADS 
HEINZ RESEARCH 


Dr. H. H. Mottern, nationally known 
food research chemist, has been named 
director of research of H. J. Heinz Com- 
pany. Dr. Mottern joined the Heinz re- 
search staff in 1945 after 16 years of 
food research work with the United 
States Department of Agriculture. He 
was one of the pioneers in the develop- 
ment of the processes of deaeration and 
flash pasteurization of citrus juices. 
During World War II, his introduction 
of Apple Honey proved to be a boon to 
cigarette manufacturers who were hard 
pressed for suitable humectants. 


FINDLEY OPENS TEXAS PLANT 


To provide faster delivery and a more 
readily available service by the com- 
pany’s technical staff, the F. G. Findley 
Company, Milwaukee, Wisconsin manu- 
facturers of industrial adhesives, will 
open a branch plant in Houston, Texas. 
Construction details are now being com- 
pleted and modern production equipment 
is being moved and installed. ,Actual 
operations will begin about the first of 
July. Henry Westerlund of the Milwau- 
kee office, will manage production at the 
new plant, and will make his home in 
Houston. 
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TOMATO STANDARDS HEARING 


A hearing was held by the Federal 
Security Administration March 20 upon 
proposals to amend the Standards of 
Identity for Canned Tomatoes under the 
Food, Drug and Cosmetic Act, which 
would make it possible to use, with suit- 
able label declaration, other calcium salts 
such as calcium sulphate or calcium 
citrate to help retain firmness of toma- 
toes. The existing standard permits the 
use of a small amount of calcium chloride 
as an optional ingredient for this pur- 
pose and with appropriate label declara- 
tion. At the conclusion of the hearing 
the presiding officer set the time to 
March 31 for submission of proposed 
corrections of the record and until April 
10 for the filing of briefs and proposed 
findings of fact. 


CONTINENTAL CAN 
ELECTS OFFICERS 


At the organization meeting of the 
Board of Directors of Continental Can 
Company, Inc., held in New York, March 
26, the following officers were re-elected: 
Carle C, Conway, Chairman of the Board 
of Directors; Hans A. Eggerss, Presi- 
dent; J. Sydney Snelham, Paul E. Pear- 
son, Allan M. Cameron and Thomas C. 
Fogarty, Vice-Presidents; Sherlock Mc- 
Kewen, Secretary and Treasurer; Ralph 
H. Alexander, Assistant Secretary and 
Assistant Treasurer; Loren R. Dodson, 
Assistant Secretary; E. W. Gray, Assist- 
ant Treasurer. 


UNRRA PERSONNEL AVAILABLE 


The United Nations Relief and Re- 
habilitation Administration is ending its 
operations and its employees are return- 
ing to the United States from overseas. 
UNRRA is referring to private employ- 
ers, on request, the best qualified of the 
personnel being released. Persons will 
be available with experience in office 
management, market research, traffic and 
materials control, expediting, sales, pur- 
chasing, agriculture and fiscal opera- 
tions. Hiram Milton, Chief of UNRRA’s 
Field Liaison Section, at 1344 Connecti- 
cut Avenue, Washington, D. C., is help- 
ing interested employers to get in touch 
with persons whose backgrounds might 
fit into their organizations. 


PLANS BRANCH PLANT 


Rumor has the Dorchester Canning 
Company, Hillsboro, Wisconsin, contem- 
plating the establishment of a branch 
plant at Richland Center, Wisconsin. The 
firm is now advertising for corn acreage 
in that locality but will can the product 
at its present plant. 
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CURTICE BROTHERS MOVE 


On March 31 Curtice Brothers Com- 
pany, Rochester, New York canners, wil] 
move into new general offices at 155 W. 
Main Street. The Rochester factory and 
offices, which the company has occupied 
since 1888, have been disposed of and a 
new modern plant is now under construe- 
tion on the outskirts of Rochester. 


$1,000 MISBRANDING FINE 


John B. Swayne & Son Company, Inc., 
Kennett Square, Pennsylvania, was fined 
$1,000 and its President, John B., 
Swayne, Jr., $100, on charges of mis- 
branding their product and short weight. 
The defendents pleaded no defense to the 
charges. F & D agents found that the 
company had sold sub-standard mush- 
rooms as a higher grade and that short 
weights ran as high as 21 per cent below 
that stated on the label. 


NEW FLORIDA FIRM 


Ralph Sargeant, formerly manager of 
the Citrus Concentrates Division of the 
Pasco Packing Corporation, Dade City, 
Florida, has organized the Sargeant 
Citrus Concentrates, Inc., at Winter 
Haven. The new plant, which has a 
capacity of 4500 gallons of citrus con- 
centrates, began operation late this 
month. . 


WILLIAM N. COLONNA DIES 


William N. Colonna, Parksley, Vir- 
ginia, General Manager of the John W. 
Taylor Packing Company, Inc., Hall- 
wood, Virginia, died at his home, March 
3rd. Mr. Colonna was a member of the 
Young Guard Society, a director of the 
National Canners Association, Secretary 
and Treasurer of the Accomack North- 
ampton Electric Co-operative (REA) 
and a director of The Metompkin Bank 
& Trust Company. 


BERRY STANDARDS 


The U. S. Department of Agriculture 
has announced that it will establish 
standards for Berries for processing 
which will become effective May 1, 1947. 
Written data, views or arguments for 
consideration in connection with the pro- 
posed standards and the effective date 
must be filed in quadruplicate wit) the 
Hearing Clerk, Office of the So! citor, 
Room 0308, South Building, U. *. De- 
partment of Agriculture, Washing? n 25, 
D. C., not later than 5:00 P.M. E: stern 
Standard Time on the 20th day aft v the 
publication of this notice in the F«deral 
Register (March 18). 


HAXTON APPOINTS FLAN! 


Haxton Foods, Inc., Oakfield, New 
York, has appointed Norman P. : lanl- 
gan, Pittsburgh food brokers to rep esent 
the firm in that area. 
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We design and manufacture 
equipment for the threshing of 
green peasand lima beans with 
the realization that our name is 
a symbol of quality and econ- 
omy to hundreds of users. 


Just as rapidly as supplies of 
materials and labor increase, 
the amount of our equipment 
available will be increased. 


Conditions beyond our con- 
trol make it necessary to suggest 
that orders should be placed 
for in advance of actual re- 
quirements. 


MACHI E 0. 
AUNEE WISCONSIN 


Established 1880 1924 9 
RBEN PEA HULLING SPECIALISTS 
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BERLIN CHAPMAN COMPANY, Berlin, Wisconsin . 
7 CANNING MACHINERY FOR ALL FOOD PRODUCTS | ~ 


LEE NEAL RETIRES FROM 
GOVERNMENT 


With the closing March 31st of the 
operative activities of the Civilian Pro- 
duction Administration we learn that S. 
O. Neal, more familiarly known to many 
of us as “Lee Neal,” will retire from 
Government. 


In early November 1941 he was called 
to Washington upon a comparable basis 
as that of a Dollar-A-Year industry con- 
sultant by Dewey M. Crim, the then Ad- 
visory Head of the Food Machinery Sec- 
tion of the Office of Production Manage- 
ment. As the functions of OPM and the 
War Production Board began to take 
form the General Industrial Equipment 
Division Director soon recognized Mr. 
Neal’s long and intensive business back- 
ground in the Can Making and Canning 
industries and rapid advancement fol- 
lowed for him. Made Chief of the Can- 
ning Machinery Unit in July 1942; Chief 
of Can Making, Canning, Dairy and 
Food Dehydrating Machinery Section in 
February 1943 and later there was trans- 
ferred to his Section all Commercial 
Food Processing and Packaging Machin- 
ery included among which were Bakery, 
Brewery and Soft Drink, Cereal and 
Grain, Meat and Egg and Poultry as 
well as Glass Container Making Ma- 
chinery. 


As permanent chairman of the Food 
Dehydrating Machinery Manufacturer’s 
Advisory Committee and the Canning 
Machinery Manufacturer’s Advisory 
Committee, and alternate chairman of 
the Dairy and several other similar com- 
mittees, he was closely familiar with 
their respective industries’ production 
and material procurement problems. His 
Section was charged, among many other 
things, with the responsibility of deter- 
mining the tonnage of required materials 
for the permitted programs and there- 
after the equitable allocation thereof. As 
is borne out by the all-time-high produc- 
tion during the War years by the essen- 
tial Food Machinery industries it may 
be said that their problems were in good 
hands in WPB. 


It is recalled by his friends and 
acquaintances that “Lee” was for many 
years quite active in the Vegetable Can- 
ning business on the Del-Mar-Va Penin- 
sula with three canneries in Delaware 
and six or more in Maryland. As he says 
he was reared in a Can Shop by his 
father the late Wm. H. Neal and his 
brother Victor, in what he delights in 
describing as a “chain gang” where Tin 
Cans were made by hand in a series of 
individual operations. 


One of the original organizers of the 
Eastern Shore Can Company at Hurlock, 
Maryland and its Secretary-Treasurer 
throughout its ten very successful years 
of operation he was instrumental in its 
acquisition by the Continental Can Co. 


For an indefinite period he will reside 
at Wye Mills, Talbot County, Maryland. 
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CONTINENTAL PROFITS UP 


Sales of Continental. Can Company, 
Inc., and subsidiaries are currently about 
18 per cent ahead of the same period 
last year, according to a report made by 
Carle C. Conway, Chairman of the Board 
to the stockholders at the Annual Meet- 
ing held at Millbrook, N. Y., March 25. 
According to Mr. Conway, the improve- 
ment up to this time resulted largely 
from the increase in prices which became 
effective January Ist rather than from 
increases in physical volume. He pointed 
out that the early months of the year 
were usually the smallest from the stand- 
point of volume since the period of 
largest demand comes later in the year. 

In commenting on profit margins, he 
indicated that throughout the war years 
and continuing last year, as a result of 
factors beyond the control of the Man- 
agement, profit margins were at low 
levels. “Some of the factors responsible 
for the low margin of profit were elimi- 
nated the first of this year with the 
result that some improvement in earn- 
ings is expected in 1947,” Mr. Conway 
stated. “This improvement will depend 
to a large extent on the amount of raw 
materials available to us, and the size of 
this year’s canned food packs.” 


TANGERINE JUICE GRADES 


The U. S. Department of Agriculture 
has announced Standards for Grades of 
Canned Tangerine Juice which will be- 
come effective on April 15. Canners 


desiring further information on the new’ 


standards should communicate with the 
Processed Products Standardization & 
Inspection Division of the Fruit and 
Vegetable Branch, U. S. Department of 
Agriculture, Washington 25, D. C. 


NEW INDIANA FIRM 


The newly organized Dekalb Canning 
Company, Inc., will begin construction 
of a new canning plant for tomatoes and 
tomato products at Auburn, Indiana on 
April 1. George Walburn, who oper- 
ated a canning plant at Bradford, Ohio 
for the past few years, and Russell 
Myers, are associated with the new firm. 


G.M. PROMOTES PAULSON 


Kermit A. Paulson, Cleveland Branch 
Manager for General Mills, has been 
promoted to the position of Personnel 
Executive of the divisional offices of 
General Mills with headquarters in 
Chicago. Mr. Paulson has spent 18 of 
the past 22 years in the Cleveland mar- 
ket. He has resigned as President of 
the Cleveland Associated Grocery Manu- 
facturers Representatives and will be 
succeeded in that office by Morris H. 
.traus of M. H. Straus & Company, 
Cleveland food brokers. Mr. Straus has 
been very active in AGMR work for the 
past eight years, as well as in the food 
industry generally. 


WEST COAST NOTES 


CANNING OLIVES—California Olive 
Packers, Inc., of Corning, Calif., has re. 
sumed the canning of ripe olives, as has 
also F. A. Kimball, of Redlands, Calif, 


BUYS ISLAND—Vincent A. Davi, 
president of Western California Canners, 
Inc., of Pittsburg, Calif., and mayor of 
that city, has announced the purchase 
by his company of Bouldin Island, a 6000 
acre tract of farm land, at a cost of 
$1,600,000. The island will be operated 
through foremen, retaining those now in 
charge. It has 2600 acres devoted to 
asparagus, and cannery operations are 
to get under way at once, with more than 
400 workers in the plant by April. In 
addition to the asparagus, 2400 acres are 
being rotated with crops of celery, sugar 
beets, barley, spinach and tomatoes. Land 
devoted to asparagus will be increased. 
Mr. Davi started in this industry at Wal. 
nut Creek in 1933 and moved the plant 
to Antioch the following year, where 
it has been steadily enlarged. 


FIRE—The plant of Technical Fisher- 
ies Company, one of the most highly 
specialized war-born industries of San 
Francisco, Calif., was almost totally 
destroyed by fire August 19th, with a 
loss estimated at $220,000. The plant 
was devoted to the extraction of vitamins 
from shark livers for the manufacture 
of pharmaceuticals for Army and Navy 
flyers. 


NET PROFITS — Columbia River 
Packers Association and _ subsidiaries, 
Northwest packers of salmon, report a 
1946 net profit of $913,106, equal to 
$13.66 a common share, compared with 
a net profit of $159,288 in 1945, or $2.38 
a share. Sales reached a_ new high, 
totaling $9,064,159. 


OLD SALT’S DEATH — Captain 
Christian Albert Halvorson, one of the 
last skippers of the old Alaskan fishing 
fleet making use of sailing vessels out of 
San Francisco, Calif., died in suburban 
Alameda, March 14th, at the age of 76 
years. He was a native of Norway. His 
career was climaxed as master of the 
Star of Alaska. 


ADVISER—Adrien J. Falk, president 
of S & W Fine Foods, Inc., San Fran- 
cisco, Calif., is a member of the »dvisory 
committee of the University of Califor 
nia’s Institute of Industrial Felations 
which recently held a two-day conference 
at Berkeley. “Industrial Disputes and 
the Public Interest” was the cen‘ al topi¢ 
for discussion, with talks made by Gov- 
ernor Earl Warren and Secretary 
Labor, Lewis B. Schwellenbac!. 


NEW TEXAS CANNEXY 


The Gilbert C. Wilson Labor: tories ° 
Pittsburg, Texas, have arranged © 
establish a modern black-eye pe» canning 
plant at Henderson, Texas, ir time t 
handle this season’s crop. 
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At left: Hand made basket with heavy keg hoop. 
made basket with heavy keg top hoop, also furnished with flat veneer hoop. 


At right: Machine 


TOMATO 
FIELD BASKETS 


“Scientifically Built to Last Longer’ 


MANUFACTURED BY 


PLANTERS MANUFACTURING CO., Inc. 


PORTSMOUTH VIRGINIA 


The gentle pressing action of Indiana Ex- 
tractors gains all the flavor juice and eli- 
minates the cost of coring and trimming 
green portions. 


® Indiana Extractors do not require tomatoes to be cored, either for cold-break 
or hot break extraction. Indiana Extractors obtain full yield of juice from ripe 
portions of tomatoes and automatically discharge cores and green portions with- 
out pressing. 


F.H. LANGSENKAMP CO. 
“Efficiency in the Canning Plant” 


227-235 E. South St., INDIANAPOLIS 4, IND. 


LANGSENKAMP 


206 First St., San Francisco, Cal. 
Oregon and Washi 
FOOD INDUSTRIES ENG. & EQUIP. CO. 
1412 N. W. 14th Ave., Portland, Ore. 
Mountain States 

THE HORSLEY COMPANY 
Box 301, Ogden, Utah 
Northeastern States 


BOUTELL MANUFACTURING CO. 
Rochester, N. Y. 


Tri-States 
TOM McLAY 
P. ©. Box 14, Port Deposit, Maryland 
Canada 


CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 


EQUIPMENT 


ON... 


PHILLIPS 
DELICIOUS” 


Daily ... over their radios . . 
millions are hearing: ‘“‘Soup’s On 
... it’s PHILLIPS DELICIOUS.” 
Naturally, this constant reminder 
advertising is building new and 
repeat sales. Which means bigger 
volume and better profits for 
dealers who can supply the 
3 rapidly expanding demand for: 
Dense sours “Soup’s On... it’s PHILLIPS 
2} DELICIOUS.” 


AMAZING 


is the only word that tells what the 
Industry thinks about the new 


SINCLAIR-SCOTT 


HYDRO 


CONVEYOR 
SYSTEM 


Send for Descriptive Circular 


‘HE ORIGINAL,GRADER.B 


In Days of 
Peace as in - 
Time of War 


Continued 
Excellence 


lie | 
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PHILLIPS PACKING CO., inc. CAMBRIDGE, MD. 


Peace-time packers 6f 59 varieties Phillips Delicious Canned Foods 


GANNING. MACHINERY 


THE SINCLAIR-SCOTT COMPANY 
BALTIMORE 30, 


1800 Patapsco St., MARYLAND 
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TOMATO CATSUP PACK 


The following report compiled by Na- 
tional Canners Association’s Division of 
Statistics is a summary of the reports 
of all canners known to have packed 
tomato catsup during the 1946-47 season, 
together with estimates for six (6) can- 
ners not reporting. This report covers 
the pack of tomato catsup and does not 
include chili sauce. 


1945-46 1946-47 


Glass Bottles: 


262,078 | 
6,886,025 | 
2,879,418 
1,398,302 


13,808,123 
181,725 
1,712,641 


58,199 48,673 


11,484,022 15,751,162 


Since there apparently are differences 
among various companies regarding the 
classification into 14 Z Tall and 14 Z 
Medium sizes, these have been combined 
in the above report rather than shown 
separately. 


L. M. MORLEY HONEYWELL V.P. 


L. M. Morley has been elected a vice- 
president of the Minneapolis-Honeywell 
Regulator Company, Harold W. Sweatt, 
president, announced here. 

Mr. Morley, vice-president in charge 
of sales for the Brown Instrument Com- 
pany, a wholly-owned Honeywell sub- 
sidiary at Philadelphia, will continue to 
supervise sales of the industrial control 
devices made by the Brown division. His 
newest promotion thus makes him an 
officer of the parent company as well as 
its subsidiary, Mr. Sweatt said. 

A graduate of the University of Penn- 
sylvania, Mr. Morley joined the Brown 
Instrument Company in 1919 as a sales- 
man. He was made sales manager in 
1934 and became a vice-president in 1935 
when Brown and Minneapolis-Honeywell 
were merged to form the present cor- 
poration. He served in this capacity 
until his latest promotion. 


AUSTRALIAN CANNED FRUIT 
EXPORTS TO BE MAINTAINED 


Australian exports of canned fruits 
will not be curtailed by a serious short- 
age of imported tinplate which has led 
to the rationing of supplies to canneries 
processing other foods or canning for 
local consumption. The Federal Govern- 
ment has assured fruit canneries now 
handling the new season’s crop that their 
requirements will be met. Australian 
canned fruit is gaining popularity over- 
seas, and if production were curtailed 
now, it would be a serious set-back to an 
industry that has excellent prospects of 
expansion, All of it goes to Britain or 
her colonies. 
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AVOID FIRE LOSS 


The appalling loss by fire of an esti- 
mated 11,000 human lives, and over half 
a billion dollars in property damage dur- 
ing 1946, indicates an urgent need for 
a better understanding of how to stop 
incipient fires at the start, for most big 
fires were small fires in the beginning. 


As a public service, and in the interest 
of reducing these enormous losses, the 
American-LaFrance-Foamite Corporation 
of Elmira, N. Y., world’s oldest manufac- 
turer of fire-fighting equipment, has just 
published a 24 page illustrated book en- 
titled “What You Should Know About 
Modern Fire-Fighting Devices,” and of- 
fers it free of charge to those who will 
write for it. 

The book is of educational nature and 
not only describes, but illustrates the 
proper use of the various types of fire- 
fighting devices for the class of fire for 
which each is intended. 


Should a small industrial fire get be- 
yond the incipient stage of hand portable 
fire extinguishers before the Fire De- 
partment arrives, this book illustrates 
the use of larger units which can be put 
into action to extinguish or hold the 
blaze under control. 


It is a most complete and comprehen- 
sive textbook on how to quickly stop 
small fires from becoming big blazes 
with their awful toll of human lives and 
property damage. 

American-LaFrance-Foamite makes no 
direct advertising appeal in this book, 
offering it for the benefit of all who want 
to help reduce fire losses. 


MORRIS RESIGNS 
KITTREDGE POST 


Philip H. Morris, vice-president and 
sales manager of R. J. Kittredge & Co., 
label printers, has announced his resig- 
nation from the firm effective April 11. 
Morris, who has been with the company 
for more than 21 years, is making this 
move since Mr. R. J. Kittredge, founder 
of the company, no longer is able to take 
an active part in the business. 

Morris, who lives at 33 E. Division 
Street, Chicago, Ill., will announce later 
plans for going into business for himself. 


TEXAS WOULD EXEMPT WOMEN 


A bill to exempt women engaged in 
canning of seasonal fruits and vegetables 
from the state’s 9-54 hour law was intro- 
duced in the Texas House of Represen- 
tatives on March 1. 


CANNERY SOLD 


Dr. C. L. Asbury has sold the Tim- 
monsville (S.C.) Canning Company plant 
to Walter Carter and Winston Hill, who 
will remodel the plant and install new 
equipment. 


Calendar of Events 


MARCH 31-APRIL 4, 1947—Sixth 
Annual Convention, Frozen Food Insti- 
tute, Inc., Copley-Plaza Hotel, Boston, 
Mass. 


APRIL 2, 1947—Business Meeting, 
Tidewater Canners Association of Vir- 
ginia, Hotel Richmond, Richmond, Va. 


APRIL 9, 1947—Accounting (Dinner) 
Meeting, Tri-State Packers Association, 
Lord Baltimore Hotel, Baltimore, Md. 


APRIL 10-11, 1947—Spring Meeting, 
Tri-State Packers Association, Lord Bal- 
timore Hotel, Baltimore, Md. 


APRIL 17, 1947—Spring Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


MAY 1-2, 1947—Sanitation Course, 
Iowa- Nebraska Canners_ Association, 
Talleorn Hotel, Marshalltown, Iowa. 


MAY 5-7, 1947—Safety and Sanita- 
tion Meeting, Wisconsin Canners Asso- 
ciation, Schroeder Hotel, Milwaukee, Wis. 


MAY 22-23, 1947—Spring Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


JUNE 1-2, 1947—Spring Meeting, 
Michigan Canners Association, Park 
Palace Hotel, Traverse City, Mich. 


JUNE 9-11, 1947—Mid-year Meeting, 
Grocery Manufacturers of America, Sky- 
top Lodge, Skytop, Pa. 


JUNE 10-11, 1947—Annual Meeting, 
U. S. Wholesale Grocers Association, 
Adolphus Hotel, Dallas, Tex. 


JULY 10-18, 1947—Tomato Techni- 
cians School, Purdue University, Lafay- 
ette, Ind. 


DECEMBER 4-5, 1947—Fall Meeting, 
Tri-State Packers Association, Traymore 
Hotel, Atlantic City, N. J. 


CAUSTIC SODA BOOK 


An elaborate 72 page text de. yned 
for use by technical men, buyer: and 
executives interested in the econom cs of 
caustic soda; the operations man \ /hio is 
interested in the best procedures f un- 
loading, handling and storing this »emi- 
cal; the engineer who must design —quip- 
ment, and the student or layman vy “0 de- 
sires useful data on the characte: istics, 
uses, forms, transportation, con-(ants, 
etc., of caustic soda. The book is ; : inted 
in three colors throughout and ¢: tains 
many useful graphs, charts ar dia- 
grams as well as being profuse! illus- 
trated with descriptive photo: vaphs. 
Write for a copy on your compan) etter- 
head to Pittsburgh Plate Glass (»., Co- 
lumbia Chemical Division, Fifth venue 
at Bellefield, Pittsburgh 13, I.., for 
Form A-100. 
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PLEASE!! 
ORDER your EXTRA 


1947 ALMANACS 
NOW 


It won't be ready till May but on account of the extreme tightness 
of the paper situation (and thats’ NOT a Joke), we must antici- 
pate requirements. The 1946 supply of 5,000 copies was com- 
pletely exhausted back in September, just two months after publi- 
cation. Hundreds and hundreds of orders have gone unfilled be- 
cause there are no more. Avoid this and help us determine the 


run by placing your order now. 


THE CANNING TRADE 


20'S. Gay St. 
BALTIMORE 2, MARYLAND 


* Each subscriber to THE CANNING TRADE will receive one free copy of 
the Almanac. Extra copies at $2.00 each, less 20% for orders of 20 or more 
copies shipped in bulk. (Postage extra if we do the mailing.) 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Preparations Rather Than Market Prices In- 
terest Canners—Make Up Your Mind And 
Stick To It — Canned Tomatoes Are Good 
Property — There'll Be Enough Labor — Key 
Pea Acreage Carefully—Markets In Satisfac- 
tory Condition In All Leading Centers— 
Some Side-Lights—Imported Labor Made 
Good Money. 


SEASONAL PREPARATIONS—are more in 
evidence now than efforts to sell canned 
foods, so far as the canners are con- 
cerned, as they are well cleaned out of 
stocks, or at least have sold out even if 
the stocks remain to be shipped. And 
this is right along the question now in 
most minds: what preparations, or 
rather we might say, how large are these 
preparations for 1947 packs? 


If we knew—if anybody knew and told 
us—we would not tell you, because if 
they showed a considerable cut in pre- 
vious years intentions there would be 
some if not many who would immediately 
determine that now is the time to in- 
crease their output to catch the shortage 
thus occasioned. That is just human 
nature. But the market had better not 
be played that way, this year. Better 
understand the situation; determine upon 
the amount of the pack you intend to 
make; contract your acreage on that 
basis, and abide by your decision or 
guess. Of course that will depend upon 
the product in question, i.e., what prod- 
uct you pack, as there can be consider- 
able difference between them: between 
the pea pack for instance and the tomato 
pack, and we speak here of whole toma- 
toes, not of tomato products. 

Last year we told you that the whole 
canned tomato pack would be good prop- 
erty as compared with tomato products, 
and you see how it is working out. That 
was not a guess. In the fear that labor 
would be short too many canners decided 
they would turn their tomato acreage 
into tomato products, rather than at- 
tempt to can them in the usual style. So 
the tomato pack is in very excellent price 
condition, and the tomato products not 
so good. The labor boogie will be trotted 
out again, but again it will prove just 
that, as ample labor will turn up, espe- 
cially at the going prices of cannery 
labor. We can stand a good increase in 
the canned tomato output, if it is of 
good quality. Let the gambler play with 
tomato products. 

The first product for consideration, of 
course, is canned peas. It is generally 
recognized that we must not attempt to 
duplicate the 1946 output, as there may 
be a considerable carry-over from last 
year, though mainly of the lower quali- 
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ties. Better gauge your pea acreage well 
within the ability of your mechanical 
equipment to handle the crop easily and 
promptly. It is from over-crowded lines 
that the poor quality peas come—those 
waits are hard on quality, and you can’t 
afford to turn out poor quality peas in 
1947. In the South and East that is a 
difficult matter, we know, because the 
season is short, running only a couple 
of weeks at most as compared with a 
month to six weeks in the heavier pea 
canning regions. But that is your task, 
and it is encouraging to note that some 
Eastern pea canners have taken the 
claim seriously that they cannot produce 
quality. They know they can if they cut 
the peas early, and depend upon it the 
same and sensible pea canners are set 
to do just that. 

“The Tri-State Informer,” just at 
hand, sees the pea situation thus: 

“PEAS—Upon learning that one pea 
canner had reduced his acreage by 50 
per cent, we contacted him to learn why. 
We discovered that he had contacted 
practically every buyer of peas that he 
has and that every one of them is carry- 
ing more peas than they expect to be 
able to sell. Ninety per cent of these 
buyers have been with him for years. 

Another large Eastern Shore con- 
tractor is out at $85. for peas. A num- 
ber of Western Maryland packers are 
out at $80. 


Pea planting is now well under way in 
all sections of the Shore with planting 
completed in some lower sections.” 

THE MARKET—The market experts in 
their various regions, as you see in this 
issue, find the canned foods market in 
satisfactory condition, with retail buy- 
ing continuous, thus reducing the inven- 
tories of the jobbers. The weather has 
been decidedly winterish, despite the 
thermometer, and appetites have run in 
accordance, which means a heavy on- 
slaught upon canned foods stocks. There 
still remain four months of good con- 
sumer buying of canned foods stocks be- 
fore any notable additions to such stocks 
can be made in 1947. Credit is generally 
given to the chains for the active push, 
but the other retailers will have to fall 
in line or lose other business, too. 

Prices? We wish it were possible to 
give you a market price list, but we have 
not gotten back that far in war conver- 
sion efforts. They will come, and be 
welcomed by us as much as by you. To- 
day they are as much a personal matter 
as they were when all prices had to be 
figured on the OPA formula, for each 
individual seller. 

Here are some interesting side-lights: 

“Georgia Peach Marketing Agreement 
Continued”—The Department of Agri- 
culture announced that Georgia peach 


growers participating in a referendum 
held during the period Jan. 31 to Feb, 
10, 1947, inclusive, favored continuation 
of the marketing agreement and regu- 
lating the handling of fresh peaches jn 
the State of Georgia. . . . The Depart- 
ment also announced appointment of 
eight members and alternates, all in- 
cumbents, of the Industry Committee to 
serve during the 1947 fiscal period under 
the marketing agreement and _ order 
regulating the handling of fresh peaches 
grown in the State of Georgia. 

“West Indies Labor”’—West Indies 
agricultural and industrial workers, who 
have been coming here since 1943 by 
special arrangements between our Gov- 
ernment and theirs to help relieve the 
labor shortage, have contributed signif- 
icantly to the economy of their home 
islands through funds which they have 
sent home in savings and subsistence al- 
lowances for their families, says Herbert 
G. MacDonald, chief liaison officer of the 
British West Indies Central Labor 
Organization. 

Mr. MacDonald estimates that during 
the four year period, the workers have 
earned nearly 100 million dollars. Of 
this sum, he believes that they have sent 
home in compulsory and voluntary sav- 
ings about $40,000,000. At the peak of 
the recruitment program in 1944-45, 
there were over 40,000 Jamaican, Ba- 
hamian, and Barbadian workers here and 
at present there are slightly over 8,000 
here, 


NEW YORK MARKET 


Chains Setting The Pace—Canners’ Stocks 
Sold Except For Some Fruits——Canned Pea 
Situation — Labor Troubles Beginning In 
Salmon Canning—All Canners Face Troubles 
—Citrus Improving — Canned Fish Stocks 
Low—Troubles In Sardine Canning—-Toma- 
toes Not Moving At The Prices—Some Corn 
Prices Reported — Hawaii Not Yet Agreed 
On Wages—Cuban Pineapple Canners 
Need Cans. 


By “New York Stater’’ 


New York, March 28. '!47. 


THE SITUATION—Aside from «© pickup 
in the demand for such items a. canned 
salmon, tuna fish and sardines, :s well 
as pineapple and pineapple ju °, also 
the choice varieties of some ve. ctables 
and fruit packs, all of which ai in ex- 
tremely short supply, the cann: | foods 
market lacked special activity. ‘hat !s 
more to the point, traders were vithout 
any idea as to when there wor ‘| be 4 
change in buyers’ attitude, 
stances, there remains a price 1\ -istance 
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mn vement, which unfortunately is aided 
by many independent grocers who will 
not make an important effort to meet 
some of the low priced offerings of 
chains. As a result nearly every canned 
food handler admits that the latter is 
doing an enormous business and likely 
to maintain this schedule. Canners are 
nol reported carrying stocks unsold, but 
they are estimated to have fairly good 


stocks of certain fruits, especially apri-~ 


cots, sold and waiting shipping direc- 
tions. Some trade quarters are report- 
ine a good demand for peaches, but there 
ere other sellers who insist that this 
fruit is not moving, regardless of price. 

Pea acreage prospects are worrying 
many trade interests and with the in- 
ability to sell standards, or sub-stand- 
ards, either in the domestic or export 
markets, along with the prospects of a 
heavy carryover, leaves the fear that 
another large pack will upset the al- 
ready none too secure economic position 
of the canned pea market. 


THE OUTLOOK — First rumblings of 
things to come developed on the West 
coast the past week. One of the largest 
of the group of salmon packers an- 
nounced that they had run up against a 
threatened salmon  fishermen’s strike, 
when the latter refused to accept the 
company’s 1947 contract. The workmen 
contended that the contract was exactly 
the same as they signed in 1946 and that 


it did not call for an expected wage in- 
crease. Canning officials warned the men 
that a delay in getting started to can- 
nery centers now would mean a big loss 
in packing operations for the season. 
However, to this writing no satisfactory 
settlement of the dispute was reported. 
Salmon is one of the short supply items 
on the market, but it would seem that if 
this unrest is carried further, another 
season of a supply well below trade re- 
quirements will be the answer. 
Meanwhile, pea, corn, tomato and other 
vegetable canners are reported to be 
striving to place acreage contracts for 
the coming season. There are reports 
that south Jersey tomato canners are up 
against high bids for acreages from soup 
manufacturers and may have to pay 
higher prices than they offered at the 
start of the season last year. These soup 
interests toward the end of the 1946 
growing season were bidding fancy prices 
for their requirements, which canners 
could not meet, owing to the ceiling 
price regulations then prevailing. Many 
interests maintain that the canners can- 
not very well afford to pay high prices 


for any acreage, along with the prospec- - 


tive high labor costs, and the mounting 
prices held likely to cover other develop- 
ments such as tin and labels. It is 
realized that they must also face a con- 
suming public that is intent upon obtain- 
ing their merchandise at a basis within 
certain price ideas, and to vary from 


that position will mean, it is felt, a 
failure to move supplies to distributing 
outlets. Many canned food traders feel 
that canners this year face one of the 
most uncertain periods in all canning 
history. 


CITRUS JUICES—The market generally 
was a little better. Price developments 
improved, although there was no rush 
to cover requirements on the part of 
buyers in this area. Reports from 
Florida stated that most of the packers 
were maintaining their schedules more 
in line with orders on hand and that 
the situation had the appearance of more 
stabilization than for some time. Un- 
sweetened grapefruit juices, 2s were of- 
fering around 75 to 80c as to seller and 
$1.70 to $1.77% for 46 oz. Orange juice 
Valencias were quoted at from 85 to 90c 
for 2s and 46 oz. at $1.85 to $1.90. 
Blended unsweetened was available at 80 
to 85c and 46 oz. at $1.90 to $2.00. Seg- 
ments, packing of which is now about 
over, were offering at from $1.50 to 
$1.60, all basis per doz., f.o.b.. Florida 
canneries. Texas packing was believed 
to be nearing an end as well. Quite a 
few reports hinted that Florida citrus 
juice packing in a general way would 
come to an end around May 15. Many 
viewed this as favorable. It would give 
a longer spread than last year before 
the new pack started to develop and 
meanwhile may possibly allow for the 


Stek-O Hill 


STEKO 


COLD and HOT pick up glues 
for can labeling. 


CLARK STEK-O CORPORATION 
Rochester 13, N. Y. 


Distributed By: INDUSTRIAL PAPER COMPANY, Baltimore, Maryland 


Write for Catalogue and further particulars 
MORRAL BROTHERS, INC., Morral, Ohio 


MORRAL DOUBLE CORN HUSKER 
With Stee! Husking Rolls 
MORRAL CORN CUTTER 
Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
for Whole Grain or Cream Style Corn 


The fastest and easiest adjusted 
machines manufactured 


Always Dependatle! 


OLD FAITHFUL BRAND 


SEED PEAS 


For Canning and Freezing 


GALLATIN VALLEY SEED CoO. 
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reduction of stocks in an important man- 
ner, in many of the distributing outlets. 
Development of such a feature would, 
it was believed, be a good thing for the 
market setup generally. 


CANNED FISH — Reports were that 
stocks of No. one tall Alaska salmon, 
here and on the coast were exhausted. 
Cleanup sales in the latter area were on 
the basis of $26.00 for reds; $22.00 for 
Cohoes, $16.00 for pinks and $15.00 for 
chums. There are halves available and 
the trade expects that buyers will soon 
be taking these packing sizes, regardless 
of unwillingness of certain interests to 
do so. There is nothing else left in the 
Alaska salmon pack. Fancy Columbia 
River chinooks are believed to be in ex- 
tremely short supply with halves quoted 
at $19.00 and ones at $32.00. Moderate 
quantities of choice qualities exist, the 
trade reports indicated, with halves 
quoted at $16.00 and ones at $28.00. 
Standard varieties were also offered in 
fair quantities at $12.00 and $22.00 
respectively. Maine sardines are not 
being packed in the volume expected. It 
seems that at least 65 per cent of the 
fish caught are turning out to be un- 
favorable for use in packing operations. 
Generally the catch is small. This move- 
ment would seem to confirm the idea of 
many industry leaders that there will 
not be a run of fish sufficient in quantity 
as well as quality, for packing until 
around the end of April. Extremely 
small offerings of California pilchards 
were reported and exporters were said 
to have paid $12.00 for 48/1s ovals, 
tomato sauce, while spot sales were re- 
ported as high as $13.50, both f.o.b. 
California canneries. The surprising 
fact is that in view of the scarcity of 
canned fish generally, there are pressing 
for sale, from relatively small estimated 
supplies, Portuguese sardines. 


TOMATOES—Expected spot demand has 
not come through. Tri-State packers 
continue to maintain their asking levels, 
with standards held around $1.80 per 
doz. f.o.b., but there is not much moving 
at this level. The National Canners As- 
sociation points to a stock held for civil- 
ian markets of 2,132,229 cases as of 
March 1, while shipments to these mar- 
kets during Feb. were 535,482 cases. 
Trade estimates point to a fair carry- 
over even from the relatively small un- 
sold stocks, for there has been no general 
pickup in trade buying. Civilian stocks 
of tomato juice and tomato juice cocktail, 
as of March 1, were placed at 8,608,000 
cases, from a supply available as the 
season opened of 35,276,000 cases. On 
bids to growers Jersey canners were re- 
ported offering $27.00 a ton for U. S. 
grade 2, and $42.00 to $43.00 a ton for 
U. S. grade 1, with field run prices 
around $34.00 a ton. Western and New 
York canners were offering about the 
same basis as in 1946. The same was 
true of California, while Colorado can- 
ners were offering about $25.00 a ton. 


PEAS—Aside from _ the 
choice qualities, 


demand for 
trade was extremely 
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small. The few reports on acreage indi- 
cations give no definite idea as to what 
to expect. However, there were also re- 
ports stating that definitely this would 
be cut. In southern Pennsylvania can- 
ners were offering growers $10.00 a ton 
below that of last year. Demand for 
standards and extra standards is lacking 
and as a result asking prices mean little. 


CORN—Fancy cream style golden corn 
was reported sold f.o.b. midwest can- 
neries at $1.60 per doz. and a good de- 
mand was noted for additional quanti- 
ties. Most distributor outlets reported 
an improving trade in corn, with fancy 
qualities scarce. The demand for 10s, 
fancy and extra standard is especially 
heavy, but the market is well cleaned 
of these sizes. National Canners Asso- 
ciation reports February shipments from 
canners at 1,052,000 cases and_ stocks 
available for civilian markets on March 
1, at 5,243,000 cases. Canner carryover 
at this rate does not promise to be large. 


FRUITS—Pineapple and pineapple juices 
are offered sparingly in all markets. The 


reports from Hawaii are that canners 


have yet to close a contract with cannery 
nails as to wages and general work- 
ing conditions. The contract expired 
Feb. 1. Efforts to get both parties to- 


gether has not met with much success. . 


As to the pineapple crop the outlook was 
favorable, and granting a _ satisfactory 
settlement with the union, expectations 
are for a larger pack than last year. 
Meanwhile, Cuban pineapple was meet- 
ing with a good demand, but canners 
there are faced with a shortage of tin. 
California reports tell of a shortage of 
fruit cocktail offers with spot stocks well 
reduced. Resale offerings of peaches 
are quite plentiful in some quarters. 


CHICAGO MARKET 


Buyers Very Selective — Some Distributors 
Selling To Reduce Inventories — Tomato 
Business Confined To Re-Sales—No Busi- 
ness In Peas—Think Cut In Acreage Should 
Be Larger No Corn Offering — Market 
Turns To Canned Green Beans In Absence 
Cf Usual Early Fresh Crops —— Citrus At 
Standstill—— More Demand For California 
Peaches—Shrimp Offered—More 
Fish Wanted. 


By “Midwest” 


Chicago, March 28, 1947. 


THE MARKET—Business here continues 
spasmodic, as buyers generally are buy- 
ing cautiously and on a very selective 
basis. Despite good retail business ware- 
house inventories are not being reduced 
nearly as rapidly as hoped — partially, 
because shipments which had been de- 
luyed previously are now arriving. Re- 
sales of most items seem as evident as 
before and there has been some price- 
cutting on items where distributors are 
determined to move such stocks without 
further delay. Under such circumstances, 


any important trading during the next 
month or two seems quite unlikely. 
There are two conflicting trends of 
thought at present, which makes it d/‘fi- 
cult to appraise the future market. On 
one hand, canners are faced with higher 
costs on all canning materials and with 
little opportunity to buy basic raw mate- 
rials from the grower at less money than 
last year. This nation’s future food com- 
mitments abroad in view of present 
developments makes it appear the era of 
prosperity for the farmer will continue 
at least another year, making it difficult 
for canners to force prices downward. 
On the other hand, certain Governmental 
reports are predicting substantially lower 
food prices later this year, and a good 
many distributors feel that certain can- 
ned foods should sell for less money than 
present market prices if they are to do 
any volume business. It is rather con- 
fusing and about the only thing which 
is certain pertains to buying from the 
1947 packs. This will be done strictly 
on a hand to mouth basis, which, while it 
is not very conducive to volume business, 
nevertheless, seems to be a fact, at least 
at the present time. However, with 
world conditions changing so rapidly 
anything can happen of course, and the 
situation could change almost overnight. 


TOMATOES — What little business is 
being done seems confined almost entirely 
to resales, which up to the present time, 
have been quoted on a lower basis than 
stocks being held by local packers. Sales 
on extra standard 2’s were made last 
week on the basis of $1.75 to $1.85, al- 
though the quantities available on this 
basis seem to be diminishing. Tomato 
puree and tomato juice remain un- 
changed from last week. From reports 
received here, Mid-West packers are ar- 
ranging approximately the same acreage 
as last year at prices slightly under 
1946, although apparently a lot of raw 
stock will be purchased this year on the 
open market. 


PEAS—Little change to report, as busi- 
ness continues non-existent on this item 
with distributors still pushing hard to 
reduce inventories before new peck. 
Standard peas have been featured here 
at 10c per can to the consumer in an 
effort to move a volume of standard peas. 
Quotations are reported here on lower 
grades from local packers at serious con- 
cessions in price, although with | ‘tle 
success because of stocks on hand w'iich 
distributors feel are excessive. Can? 1's 
plans for the 1947 pack continue to w: ry 
buyers, as Government reports indice ng 
a 4 per cent cut in acreage, which |r0- 
duced forty million cases last year, ire 
received with much concern. The |: ide 
venerally, feel the cut in acreage si uld 
be considerably more than eviden at 
present in these reports together wi. a 
very decided emphasis on increasing the 
proportion of better grades from ‘he 
coming pack. It appears prices fron: ‘he 
new pack will not be much lower, 4l- 
though as yet, nothing firm has beer re- 
ceived here. 
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ORN—Nothing is being offered this 
week with canners making plans for the 
co iing pack. It is likely that corn acre- 
ag will be close to last year as with corn 
in such a strong position, contract prices 
fo raw material will be under consider- 
ab'y less pressure than other major 
veetables and prices should be pretty 
much unchanged. Strong demand con- 
tinues, especially on No. 10’s, although 
wiih no sales reported. 


OTHER ITEMS—Sales of canned green 
beans have been given an upward push 
by the almost complete lack of fresh 
beans available to the consumer at 
present. However, this has not resulted 
as yet in much increased activity, as job- 
ber stocks have been heavy and moving 
slowly up to now. No. 2 standard cuts 
are available out of Texas on the basis 
of $1.10, with extra standard at $1.25 
and Florida offerings are being held at 
$1.40 for extra standards and $1.65 for 
fancy 1-2-3 sieve. No. 2 tins of fancy 
French style are quoted at $1.70 with 
some shading of this price, as distribu- 
tors in some cases, have featured this 
item at extremely low prices to the con- 
sumer. There have been little or no com- 
mitments on new pack spinach with 
prices unchanged. Prices on pork and 
beans have eased slightly and a good 
deal of inferior merchandise is being 
offered in this market. 


CITRUS JUICES—Trading is at a stand- 
still since prices were recently advanced 


to 90¢ on 2’s natural orange juice, $2.00 
for 46 oz., blended at 80c and $1.85 for 
46 oz., with grapefruit juice at 75¢ and 
$1.70, which returns citrus juice to the 
usual price differential formula. It ap- 
pears now that more business was done 
than had been assumed before prices 
were advanced and the new prices will 
have to be tested before any further 
commitments are made. Fancy No. 2 
segments are being held at $1.55 and No. 
2 tins of tangerine juice at $1.00, both 
prices up from previous lows. 


CALIFORNIA FRUITS—With the demand 
for fruit cocktail and cling peaches in- 
creasing, buyers are learning that can- 
ners’ stocks, especially of the better 
grades, are down to a very low level, as 
they are finding difficulty in replacing 
stocks, although retail shelves still show 
well rounded supplies due to shipments 
arriving against previous commitments. 
Retail movement continues fairly good 
and little or nothing is being offered from 
first hands, except No. 10 goods of the 
type used by the bakery and manufac- 
turing trade. In this respect, there 
seems to be a plentiful supply of No. 10 
apples, which are not moving due to 
sacrifice selling of frozen apples. Fancy 
Kadota figs are offered from one source 
on the basis of $3.10 for 214’s and $10.70 
for 10’s with some sales of No. 10’s re- 
ported. 


PINEAPPLE—A recent increase in water 
freight from the Islands will cost 


Chicago distributors about 5¢ per dozen 
more for 214’s and 10c¢ more on 10’s, al- 
though this will make little difference, 
as the demand continues to far exceed 
supplies. Pineapple has been arriving 
only in a trickle and selling very well to 
the consumer. Reports reaching here in- 
dicate packers are still experiencing diffi- 
culty which may hurt their major pack 
which begins in May. The trade are hop- 
ing for the best, as pineapple and pine- 
apple juice can be sold readily. 


CANNED SEA FOODS — Shrimp is now 
being offered in this market in 5 oz. con- 
tainers at $3.60 per dozen for the small, 
which is the only size offered at present 
—this smaller size being brought about 
no doubt, because of stubborn consumer 
resistance to what they consider a high 
price on the 7 oz. cans. It is too early 
to judge whether or not this new smaller 
size will be effective in creating any busi- 
ness. Small quantities of Norwegian 
brisling sardines offered here recently on 
the basis of $20.00 per case, Chicago, 
were snapped up quickly, although the 
trade are not too confident that this price 
will hold, present levels being a little 
over double prewar prices. However, 
with the sild pack of Norwegian sardines 
almost a complete failure, only small 
quantities have been reaching this mar- 
ket and have sold readily so far. Further 
supplies of salmon could be sold, but 
distributors’ ideas in regard to price do 
not jibe with what canners are asking. 


FOOD 
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The trade are further disturbed by re- 
ports received here recently indicating 
the 1947 pack of puget sound sockeye 
salmon will be only a fraction of last 
year’s pack, partially because of Gov- 
ernment restrictions and also because a 
normal cycle which is due to produce a 
small run of fish. However, present ask- 
ing prices of $18.00 to $19.00 for fancy 
halves are not arousing any enthusiasm. 
Buyers are making determined efforts to 
obtain further supplies of tuna, but the 
quantities they want are just not avail- 
able, as this is one fish item which con- 
tinues to move well to the consumer, 
despite a substantial price increase over 
pre-war levels. Stocks of canned fish 
generally, are not heavy, but on the 
other hand, with the exception of tuna 
and cheaper grades of salmon, are not 
moving too well. 


CALIFORNIA MARKET 


Canners Busy On Preparations—Only Small 
Remaining Quantity Of Record Packs—Short 
On Moisture—Fruits Blossoming—Quality In 
’47 Rather Than Record Packs — Warmer 
Weather Rushing Asparagus — Wanted In 
Smaller Cans — Spinach Canning In Full 
Swing—Pack Will Be Well Below Last Year 
—Steady Export Demand For Canned Fruits 
—Light Stocks Of Fish—Pismo Clams— 
West Coast Notes. 


By “Berkeley” 


San Francisco, March 28, 1947. 


QUIET—The canned foods market is 
rather quiet, with canners more con- 
cerned with preparations for the new 
season than with moving the small part 
of last season’s record pack that remains 
unsold. Smaller packs seem in sight for 
1947 in some lines, with adverse weather 
conditions and the disinclination of can- 
ners to take needless risks the contrib- 
uting factors. Throughout much of 
California rainfall for the season to date 
has been woefully light, with snowfall in 
the mountains far below normal, and the 
acreage of some field crops is being 
sharply reduced. Fruits are still in the 
blossoming period and it is not possible 
to accurately estimate the probable size 
of the pack. In general, canners seem 
much more interested in improving the 
quality of packs this year than in setting 
records for output. 


DRY BEANS—The California dry bean 
market has strengthened somewhat of 
late, owing to advances in Rocky Moun- 
tain bean markets and the announce- 
ment of an emergency allocation for 
Baby Limas. Canners have come into 
the market for additional stocks, but not 
on a large scale. Small Whites are now 
quoted at $16.00 to $16.25 per hundred 
pounds. Stocks on March 1 were the 
smallest for this date since 1929. Acreage 
will be curtailed this year in some dis- 
tricts unless there are heavy spring 
rains, 
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ASPARAGUS — Warmer weather has 
brought asparagus out with a rush and 
canning operations will soon become gen- 
eral. A few scattered showers would be 
of great benefit to this crop. Productive 
acreage is a little below that of last year 
and some fields will be ploughed up after 
the present harvest, having been nursed 
along during the war years to add their 
quota to production. Buyers seem anx- 
ious to place business but canners are 
holding back on naming prices until they 
get a better idea of what their costs will 
be. If distributors have their way, a 
much larger part of the pack this season 
will run to the small sizes in containers. 
This is one way of making the price 
seem smaller to the consumer. 


SPINACH—The canning of spinach is in 
full swing and this is one item where it 
is known that the pack will be well below 
that of last year. The acreage has been 
greatly reduced, growing conditions have 
been far from ideal and operations are 
confined to fewer canners. Top prices 
seem to be on the basis of $1.50 for No. 
2s, but little business seems to be pass- 
ing. Jobbers are offering surplus stocks 
of spinach at resale at prices which 
represent a loss and these offerings are 
hindering the movement of the new 
spring pack. 


TOMATOES—The price of canning toma- 
toes to growers seems settled on last 
year’s basic rate, without the bonus paid 
in many instances, and proposed acreage 
reports will soon be available. Resales 
throughout the country seem to be cut- 
ting into sales by canners, which have 
admittedly been light of late. Sales of 
tomato juice have had sharp competition 
from citrus juices at low prices and can- 
ners have had but limited action on this 
item of late. Puree has also slumped in 
sales from first hands, with resales ac- 
counting for much of the business. 


FRUITS—A feature of the market on 
California canned fruits is the steady 
demand for export. Much of this is 
through the medium of resales but this 
is entirely satisfactory to canners, who 
have comparatively light stocks on hand 
unsold. The movement of apricots is 
especially pleasing, since this item is in 
large supply in distributing channels. 
Last year’s pack ran more to quantity 
than to quality and all will be happier 
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when it has been consumed. This year’s 
pack of apricots will undoubtedly he 
smaller than last year, particularly in 
such items as whole unpeeled and peeled. 
Concern is being expressed in some dis- 
tributing quarters over the slow move- 
ment of pears, but canners comment on 
the fact that this item, for some reason 
or other, invariably moves best at retail 
during the spring months. 


FISH—The canned fish market is being 
limited in its activities by the light stocks 
available and the high prices prevailing, 
Unsold stocks of Alaska red salmon are 
quite small, with prices varying with the 
holder. Some deliveries on allotments 
during the month were priced at less 
than $20.00 a case, but quotations reach 
much high figures. It is still possible to 
get Puget Sound sockeye halves in this 
market at $18.00 a case. This is also 
the going price of fancy tuna in this size, 
with standard selling for $14.00, when 
available. Small lots of California sar- 
dines occasionally change hands, largely 
on the basis of $13.50 for No. 1 ovals in 
tomato sauce, and $7.50 for No. 1 talls 
natural. The late arrival of the 1946 
pack of Alaska salmon, caused by the 
shipping tie-up, threw a larger percent- 
age of the pack on the late winter and 
spring market than usual and the doing 
away with fish set-aside orders made 
more canned salmon available for civil- 
ian consumption. 


CLAMS — Canned Pismo clams _ have 
been reaching the Pacific Coast market 
in steadily increasing quantities in recent 
years, and there have been many inquir- 
ies as to their origin, since famous Pismo 
Beach in California, where Pismo clams 
were canned at one time, is now closed 
to such activities. The pack now being 
made is of Pismo Clams (Tivela Stul- 
torum) taken from the beaches of Lower 
California, 200 to 400 miles below the 
Mexican border. The clams are shucked 
on the beach where taken and placed in 
friction-lidded cans of five gallons capa- 
city, after the meats are washed in salt 
water to remove sand. They are then 
transported to California canneries by 
boat or by refrigerated truck where they 
are minced and packed in 7% oz. cans. 
The flavor does not approach that of the 
California Pismo clam, but this is likely 
because of the loss of juice in the s»uck- 
ing process and the long haul t« the 
cannery. 


GULF STATES 


Moves To Promote Oyster Cultivation.—The 

Details — Considerable Increase In rimp 

Receipts—Very Little Canning Of 
Increased Yield Of Oysters. 


By “Bayou” 
Mobile, Alabama, March 28 1947. 


“MEETING CALLED TO PRO: 
REVIVAL: OF OYSTER BEDS.’ 

An article with the above capti: ap- 
peared in The Mobile Register of {arch 
26, 1947 and is quoted here below. 


March 3! 1947 
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“A meeting will be held at the Foley 
Hote! in Foley, Friday at 8 p.m. to dis- 
cuss ully the rehabilitation of the oyster 
indus.ty in the waters of Baldwin 
Coun.y. Bert E. Thomas, director of the 
State Department of Conservation, will 
attend and discuss the plans which his 
depai'ment has formulated to bring the 
indus'ry back to its rightful place among 
the businesses of the state. 

Thomas is quoted as saying that seed- 
oysters will be replanted upon the de- 
pleted reefs of Baldwin County. 


SEES BIG FUTURE—“There is no reason 
why we can not make Alabama one of 
the finest oyster producing states in the 
Union.” stated Thomas. “We have the 
natural beds for such a development, and 
the oysters they produce are swift grow- 
ing and of an excellent flavor,” he said. 

“With the co-operation of the men who 
depend upon oysters for a livelihood I 
believe we can bring them back in such 
quantity and quality that Alabama will 
he recognized as an oyster producing 
state second to none in the United 
States,’ said Thomas. 

At the meeting Thomas will seek ad- 
vice from the oystermen who attend as 
to the condition of the existing reefs and 
the most expedient places in which to 
plant the seed oysters. The dredging of 
such seed-oysters and the replanting of 
them will be supervised by employees of 
the Department of Conservation. 


TO HIRE BOATS—Boats will be needed 
for hauling and planting purposes and 
such boats will be engaged by contract. 
Sealed bids will be received for the hiring 
of these boats. At the meeting Thomas 
and his agents will discuss this project 
and bid forms will be given anyone who 
may desire to submit one. 

All oystermen are urged to attend.” 


SHRIMP—There were over four times 
more shrimp produced in Louisiana last 
week than the previous one, yet produc- 
tion dropped about sixty per cent in 
Mississippi and there was a drop of 
about forty per cent in Texas, but all in 


all shrimp production increased nearly a 
hundre) per cent last week over the pre- 
vious in this section. 

The -anneries in Louisiana are the 
only «nes reported having received 
shrimp ind they received 829 barrels last 


week » compared to 6 barrels received 
the ious week. 

Loui ana produced 2,490 barrels 
shrimy ‘ast week; Alabama one barrel: 
Missis. pi 271 barrels and Texas 18 
barrels 

Ver: ttle canning of shrimp has been 
done} ently in this section up to last 
week, 173 standard cases were packed 
during he week ending February 22, 
| eases during the week ending 
March . 1947 and 5 cases during the 
week « ling March 15, 1947. 

Ps vload shipments of fresh nor 
‘tozen arimp were reported last week 
from t section. 

_The op in cold storage holdings con- 
tnues, . during the week total holdings 
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of frozen shrimp for all areas reporting 
decreased approximately 254,060 pounds 
and were 2,135,060 pounds less than four 
weeks ago. Total holdings were approxi- 
mately 2,454,150 pounds less than one 
year ago. 

Headless shrimp production from the 
South Atlantic States during the week 
was as follows: 


FLORIDA—Fernandina, 600 pounds. 


GEORGIA—St. Mary 4,100 pounds— 
Brunswick, 41,300 pounds. 


OYSTERS—Production of oysters in this 
section increased 4,326 barrels last week 
over the previous week and the canneries 
received 3,244 more barrels last week 
than the previous one or about a 15 per 
cent increase. 

Louisiana produced 13,878 barrels of 
oysters last week, including 9,381 bar- 
rels for canning; Alabama _ produced 
1,571 barrels and Mississippi produced 
14,373 barrels, all for canning. 


FREEZERS MEETING 
(Continued from page 7) 


SEABROOK HEADS GROUP 

At the conclusion of the convention 
officers were chosen, as follows: Presi- 
dent, C. Courtney Seabrook, Bridgeton, 
N. J.; first vice-president, F. J. Becker, 
Gresham, Ore.; second vice-president, 
Joseph Braden, San Jose, Calif.; secre- 
tary-treasurer, Lawrence S. Martin; 
assistant secretary, Keith O. Burr, and 
technical director, Clifford F. Evers, all 
of Washington, D. C. 

A committee is to be appointed by the 
new president to consider the proposed 
industry advertising and public relations 
program. This will render a report as 
soon as possible. 


MISS FROZEN FOODS 

To add glamour to the convention a 
beauty pageant was a feature, with the 
winner crowned “Miss Frozen Foods of 
1947.” The young lady was officially 
crowned with a head-piece of fruit and 
vegetables and in her regal attire placed 
upon a throne of ice. A grand banquet 
was held at the Palace Hotel, open to all 
interested in the frozen foods industry, 
the affair taxing the capacity of this 
pioneer hostelry. 


THE EXPOSITION 

Machinery and supply firms who exhi- 
bited at the Exposition report that little 
business was actually done during the 
week but predict that contacts made dur- 
ing the period will unquestionably lead 
to a substantial volume of business later 
on. They pointed out that the purpose 
of the exhibits was primarily to acquaint 
processors with the latest developments 
in processing equipment and packaging 
materials. 


TIME FOR ORGANIZED 
SALES EFFORT 


(Continued from page 9) 


downward trend. Note the favorable 
publicity already given the public an- 
nouncements of the comparatively small 
reductions in price of Ford cars. 

This column did not start out to be an 
overall discussion of needed price levels. 
Economics will take care of them. I will, 
though, make this point. Over stocks in 
the past have always called, first of all, 
for price cuts. Lacking advertising sup- 
port of canned foods in general, reduc- 
tion of prices has been the only recourse 
of the canner. In the present instance 
of admitted overstocks of standard peas, 
we note suggestions that only a reduc- 
tion of acreage and total production will 
avert serious price reductions next sea- 
son. These will probably occur anyway 
but you must admit that had the Pea 
Canners Section of the National Canners 
been fortified with material for general 
distribution immediately to the dis- 
tributing trade as a whole when this 
glut in stocks of standard grades of can- 
ned peas became apparent, chains, and 
supers at least, might have published 
hundreds of thousands of lines of recipes, 
for instance, calling for the use of stand- 
ard peas in wholesome, appetizing 
menus. An attempt might have been 
made to merchandise the stocks without 
dangerous price reductions. The way to 
the greatest profits in.the canning trade 
lies, not in restricted production, but in 
major distribution over a world wide 
area if necessary, but nevertheless, an 
all out production in the four principal 
lines of canned vegetables, at least. And 
of course, in the lines of the principal 
fruits for canning. 


INDUSTRY JOB 


Again, the problem is too great to be 
solved by any one canner or a few can- 
ners. It’s a matter for the industry as 
a whole, it’s a matter to be accepted as 
a part of total production and operation 
costs. No matter how small a canner 
may bulk in the industry as a whole, I 
feel sure he does know and plan on cer- 
tain per case production costs as he 
knows them. I am certain he counts in 
these costs, when setting prices F O B 
his plant for distributors, the cost of 
materials for canning, packaging, label- 
ing and so on. I am equally certain our 
great industry will never attain its pos- 
sible magnitude until merchandising 
costs per case are also included as 
regularly. When this time comes, gluts 
in stocks will be met with increased ad- 
vertising and merchandising support 
until the peak is leveled off! Then and 
only then, will a canner search for a 
merchandising slogan instead of a “bid” 
or “offer” when he finds stocks on hand 
are not moving as they should. Let’s 
see some one in the canning trade accept 
this challenge and do something about 
organizing merchandising efforts of at 
least a leading product or two. When 
this is done, then will your future sales 
and profits become more stable! 
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WANTED and FOR SALE WATCH THIS COLUMN FOR WEEKLY SPECIALS 


BARLIANT AND COMPANY has available for immediate shipment the fol. 
lowing used, rebuilt or new machinery and equipment. All offerings are 


There is many a firm who can readily use your unneeded subject to prior sale at prices quoted F.0.B. shipping points. 

I—PRESSURE PEELER & BLANCHER, Cleaver-Brooks tinue 
equipment, It’s the opportunity for you to turn it into cash steel, operating pressines. up to 28" long, high, 
while fulfilling the other fellow’s need. Or you may need equip- A er eee 
ment yourself, or want to buy or sell or rent a cannery, or complete with motor and drive, ENE 

» 1—FILLER, Filler Machine Co., two pocket, 261107, 12” wide con- 
need help, or a job. Whatever your needs, you will get good vero: belt, lone. steel cone “hopper. manifold, and 
utomatic oun ver ake, adjus mad, 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum IMCOOLING “TANK 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. I—! ABELER, Burt, model K, adjustable, will handie 21 can, odd 
in sizes up to 38 can, spring label feed, with 14% HP motor, steel 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay frame. reconditioned an and 
St., Baltimore 2, Md. “pak. complete with motor, steel frame, 
BEAL ER, GARE, Veri-Best, 125, 
I—ROTARY EXHAUSTER, Sells, model 5, style B, 
tt: and #2 cans belt driven 200.00 
“Anderson vegetable cubes, belt driven, excel. cond......... 275.00 
) in! steel, 28" le (1) 
ft. of rack and Cable STH 
“CONSOLIDATED,” serving American Industry for Over 295.00 
° ° Ss steel, 1) Se” af 54” 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- face; (1) 32 face: din. 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 2-BLANGHING 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 15.00 
Rebuilt and guaranteed. Prompt delivery. We buy and sell Telephone, Wire or Write BARLIANT AND COMPANY if sabsnsiied in ony 


f the above it Write for the Weekly Bulleti 
from a single item to a complete plant. Consolidated Products 


Co., Inc., 18-20 Park Row, New York, N. Y. B 4 | ] q | () p | l 
We manufacture a general line of canning machinery and 


frequently take in good used equipment which we rebuild and BROKERS-SALES AGENTS 

offer for resale. Write us regarding your requirements for 7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“ In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—Retorts and process crates, all sizes, S/J kettles, 
juice extractors, pasteurizers, stencil cutters, S.S. tubing, adjust- 
able 46 oz. and No. 10 labelers, casers, box stitchers, food chop- 
pers, pumps, okra and celery cutters, Ayars pea and bean fillers, 
4-pocket gallon tomato filler, Clipper cleaners, two complete FOR SALE—Two Peerless Single Huskers, in good working 
Chisholm-Ryder whole bean lines. Will buy or sell your surplus condition. Walter M. Cameron & Son, Nottingham, Pa. 
machinery. We are no further away than your telephone. . . 
Ashley Mixon, Canning Machinery Exchange, Plainview, (West) FOR SALE—2 Porcelain Lined Tanks, 500 and 1,000 gallon 
Texas. capacities; ideal for syrup or juice. Priced for quick sale. 
Whiteford Packing Co., Whiteford, Md. 


FOR SALE—Vibrating screens for juice processing; waste FOR SALE—Two Liquid O & J Rotary Automatic Duplex 
dewatering; root vegetable cleaning, sizing, grading; relish de- | ,helers, capacity 120 bpm, excellent working condition. Adv. 
watering. Conveyors, including floor-to-floor conveyors, bag 4742, The Canning Trade 
and box pilers. Motor truck scales. Immediate shipment. ‘ : 
Bonded Scale Co., 11 Bellview, Columbus 7, Ohio. Phone: Gar- FOR SALE—Kiefer 72 spout Bottle Rinser for new bottles; 
field 1651, Garfield 5712. Evenings, University 2832. new “Lifetime” Stainless Steel Steam Jacketed Kettles in stock 
for immediate delivery, 50, 100 and 200 gallon capacity, stainless 

FIRST IS THE WORD FOR MACHINERY—FMC buys and_ outer jacket with bronze gate valve and stand, tested ani 
sells the following items: Colloid Mills, Eppenbach, Premier, insured to 90 psi; 8 used Copper Steam Jacketed Kettles, capa- 
Chemi-Colloid, U. S., others; Cutters, Dicers for Relish, Kraut, cities from 50 to 300 gallons; Liquid National, Ermold. Oslund 
Meat, ete.; Dryers of all types, Shelf, Tray, Truck, Conveyor, and World, semi-automatic Labelers (40 bpm), Werld and 
etc.; Evaporators, Vacuum Pans, Condensers, Heat Exchangers; Rotary automatic Labelers (60-80 bpm capacity); oth: items 
Fillers, for Liquids, Semi-Liquids, Pastes, Creams, Powders, for food processors, all types and descriptions too num rous to 
etc.; Kettles, Stainless, Copper, Steel, Iron, some with agitators; mention. Chas. S. Jacobowitz Co., 3080 Main St., Bu'falo 14, 
Mills and Grinders; Pulverizers and Comminuting Machines; N. Y. 

Mixers, for Liquids, Pastes, Powders, etc., all capacities; Pack- 

aging Equipment, Labelers, Wrappers, Cartoning Machines, _, FOR SALE—Conveyor. Approximately 500 ft. of atthews 
ete.; Pulpers and Juice Extractors, Bronze, Monel, Nickel and “°"Veyor, 10 ft. sections, 18” wide, with 4” outer chan: om + 
Stainless; Retorts, Vertical and Horizontal; Tanks, single ‘0llers on 6” centers, %” shafts, ball bearing; practic: ore 
Shell or Jacketed, some agitated; Washers, Cans, Bottles, Vege. ™uSt be moved immediately. Adv. 4743, The Cannin.: Trade. 
tables, ete.; Complete lot of Dehydrating Equipment. Your FOR SALE—Two (2) Sprague-Sells fifteen foot | anchers 
plant needs breathing room; “First” will buy your surplus equipped with TAG steam-operated temperature con ‘ols, all 
machinery. First Machinery Corp., 157 Hudson St., New York ought new 1946 and used less than 30 days. Guarani ed good 


13, N. Y. WOrth 4-5900. as new. Taylor & Caldwell, Inc., Walkerton, Va. 


FOR SALE—1 FMC Model 8 Double Reel Whole Grain Corn FOR SALE—Two sets Langsenkamp Double Cop r Pulp 
Silker, pulley drive, two sets of screens, new last year, immedi- Coils, 3” three turns 40” x 60”; used for about five bate ives only. 
_ ate delivery, $1150 f.o.b. New Freedom. Charles G. Summers, Priced at small part of original cost. Lord Mott ‘o., Ine. 
i ae Jr., Inc., New Freedom, Pa. Baltimore 31, Md. 
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FOR SALE — MACHINERY — Continued 


}OR SALE—4 Kewanee 108 H.P. Boilers; 7 International 
Economy Low Pressure Boilers; 4 Skidmore Circulating Pumps; 
1 Simp Pump; 2 Sinclair-Scott Nested Graders; 2 Onley Wash- 
ers, 1 Sinclair-Scott Hex-Ro Cleaner; 1 M & S Corn Cooker 
Fillcr; Chisholm-Ryder Bean Snippers; Peerless Corn Huskers; 
1 Picking Table; Whole Grain Corn Cutters. W. T. Howeth, 
1831 N. Cameron St., Harrisburg, Pa. 


~ FOR SALE—1 large Buck Bean Snipper. Sampson Canning 
Co., 610 N. Front St., Wisconsin Rapids, Wis. 


FOR IMMEDIATE SALE—One Sinclair-Scott 5 section Pea 
Grader; Hydro-geared type with direct drive including 5 H.P., 
3 phase, 60 cycle, 220 volt Motor; 1946 model. Used only one 
season; good as new. $2500.00 cash F.O.B. Hartford, Wisconsin. 
Libby, MeNeill & Libby, Hartford, Wis. 


FOR SALE—1 5-pocket Ayars Tomato and Bean Filler in 
very good condition. Falls Canning Co., Reisterstown, Md. 

FOR SALE—One 55” diameter round bottom AB Cooker, 
holding 429 No. 2 and No. 2% cans with single inlet, extractor 
discharges, with pulley drive; one Cooler with 231 can capacity. 
This equipment was manufactured by the Food Machinery Cor- 
poration and is absolutely brand new and has not been used. 
c. C. Lang & Son, Inc., Monument & Haven Sts., Baltimore 5, 
Maryland. 
~FOR SALE—2 C. R. Viners complete with White Feeders, 
good condition; 1 CRCO No. 4 Pre-grader like new. Littlestown 
Canning Co., Littlestown, Pa. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 473, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 474, 
The Canning Trade. 


WANTED—Used Return Tubular Boiler, 100 to 150 H.P., 
must be in good condition. J. W. Welch Co., Inc., Downings, Va. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Corliss or other slow speed Engine, 125 to 150 
H.P. Adv. 4744, The Canning Trade. 


FOR SALE — FACTORIES 
FOi: SALE—Two line Corn Plant at Jeffersonville, Ohio. 


Private R. R. siding. Excellent producing acreage. Plenty 
labor. Priced cheap for quick sale. Crites Milling Co., Cirele- 
ville, 

FO! SALE—Canning Plant in fertile N. E. Arkansas. New 
leased juilding; 2,000 cs. per day capacity. Plenty labor and 
acrea: Reasonable. Adv. 4747, The Canning Trade. 


FO} SALE—Large new fireproof Cannery located in South, 


equip; | for canning greens, peas, beans, potatoes, peaches and 
tomat. s. Loeated in center of large truck farming area with 
soil ar climate conditions favorable for growing anything. Adv. 


4752, .e Canning Trade. 


HELP WANTED 


WA TED—Production Foreman to take charge of meat can- 


ning « oartment in plant located in Virginia. Permanent job, 
good « portunity. Give full details, experience, age and salary 
expect Adv. 4741, The Canning Trade. 
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FOR SALE — SEED 


FOR SALE—200 bu. Tendergreen, 50 bu. Round Pod Kidney 
Wax Bean Seed. Germination about 90%, tested 1/1/47. Line- 
boro Canning Co., Lineboro, Md. 


~ FOR SALE—About 7500 pounds Henderson Lima Bean Seed, 
old crop. Adv. 4748, The Canning Trade. 


FOR SALE—500 bushels Dark Podded Laxton, 90 bushels 
Shasta. Associated Seed Growers Pea Seed; 500 bushels F. H. 
Woodruff Topper Pea Seed. All Spergon treated. We also 
have innoculation manufactured by Strasburger & Siegel, Balti- 
more. Seed 14c per lb. f.o.b. Bloomsburg. Bloomsburg Pack- 
ing Co., Inc., Bloomsburg, Pa. 


FOR SALE—550 bu. Asgro Pride Sweet Pea Seed; 25 bu. 
Rogers Sensation No. 1 Wax. Littlestown Canning Co., Littles- 
town, Pa. 


MISCELLANEOUS 


INVESTMENT OPPORTUNITY—Limited company now 
organizing to build new. pineapple cannery in Cuba with experi- 
enced American management now currently operating Cuban 
plant. Low taxes and good low cost labor supply. An especially 
advantageous opportunity for buyers and quantity users of 
pineapple. Write or cable: Norman Boettcher, Reparto Dupont, 
Varadero, Cuba. 


PINEAPPLE—Crushed, with or without sugar in No. 10 
cans. Will label for buyer. Caribbean Foods Corp., Cardenas, 
Cuba. 


WILL INVEST in and manage one line tomato or corn and 
bean plant in Northern Maryland section, or will lease. Must 
be completely ready for operation. Adv. 4746, The Canning 
Trade. 


FOR SALE—Labels. 360,000 No. 2 can, for Tomatoes; 120,- 
000 No. 1 (10 oz.) can, for Cut Green Stringless Beans. Four 
colors, varnished ; samples on request. Can arrange imprinting 
in Baltimore, Md., quick delivery. Priced to sell f.o.b. Norfolk, 
Va. or Baltimore, Md. Clyde Smith Canning Co., Churchland, Va. 


FOR SALE—Orange, Tomato, Gladiola Field Crates, Tomato 
Stakes, made of Tidewater Cypress, A-1 workmanship. Prices 
on request. Place your orders right now to assure delivery. 
C. J. Jones Co., Box 1372, Fort Myers, Fla. 


WANTED—5 to 10,000 No. 1 (211 x 400) Tin Cans. 
4749, The Canning Trade. 


FOR SALE—150 gross 8 oz. Economy Glass Jars (with white 
metal caps included) at $4.50 per gross; 120 gross 12 oz. 
Economy Glass Jars (white metal caps included) at $5.00 per 
gross. Packed in corrugated reshipping cartons, 2 doz. to car- 
ton. F.O.B. New York. Adv. 4750, The Canning Trade. 


Adv. 


SITUATIONS WANTED 


POSITION WANTED—In production department of modern 
canning or freezing plant. Have had 20 years experience. 
Capable of managing plant. Adv. 4751, The Canning Trade. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQuIPMENT 


THE UNITED Company Westminster, Md. 


HUSKERS — CUTTERS —TRIMMERS — CLEANERS 
SILKERS—WASHERS and GRINDERS 
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Prepare For Harvest Now ! 
Take no chances 
USE THE BEST 
prices submitted upon request 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO 3 NORTH CAROLINA 


CONVEYORS DICERS FILLERS TABLES 


Celebrating A Half Century of Service 
To the Canning Trade 
CENTRAL MACHINE WORKS, INC. 


Manufacturers & Distributors of Food Handling Equipment 
Seventh and Wood Streets 


Philadelphia, Pa. 


1947 


1897 


You save many ways when you 
use WOODRUFF seed strains. Be- 
cause they’re dependable, you 
save costly replanting labor. 


Because they’re highest-quality 
in all ways, you save time, waste 
... money! 


Write us to-day for more informa- 
tion about these tested, produc- 
tive seeds. 


S. D. WOODRUFF & SONS, Inc. 


ORANGE, CONNECTICUT 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


HOT ONE 
First Class: “Did you hear the story about the hot coal?” 
Tenderfoot: “No, what is it?” 
First Class: “You wouldn’t grasp it!” 


WHAT’S IN A NAME 


A young man had just become the father of a boy and had 
selected the name of Ulysses. A friend asked him why he 
hadn’t named his son some regular name like John, Bill or 
James. 

“Oh,” he said, “every Tom, Dick and Harry is named John, 
Bill or James!” 


HIS SET 


“When I was a little boy,” the sergeant sweetly addressed his 
men at the end of a tiresome hour of drill. “I had a set of 
wooden soldiers. There was a poor little boy in the neighbor- 
hood, and after I been to Sunday school one Sunday listening to 
an impressive talk about the beauties of charity, I ‘was soft 
enough to give them to him. Then I wanted them back and 
cried, but my mother said. ‘Don’t cry, Johnny, some day you 
will get your wooden soldiers back.’ And, believe me, you 
lopsided, muttonheaded, goofus-brained set of certified rolling 
pins, that day has come!” 


HOW HE DID IT 

The real estate man had shown the old fellow everything in 
the country he thought he would be interested in buying, but 
none seemed to suit the prospect. Finally he took him to an 
old worn-out farm and told him the price. 

The old fellow looked at it and appeared interested, then 
asked: “But what’ll I raise here to git my money back?” 

“By Gosh,” replied the disgusted real estate dealer, “Raise 
the price like I did.” 

He sold the farm. 


We’d get more production if labor and capital would lock 
arms instead of horns. 


BIG PROMISES 


Conductor—How old is your little boy? 

Fond Mother—Four. 

Conductor—How old are you, my little man? 

Boy—Four. 

Conductor—Well, I’ll ride him free this time, but when he 
grows up he’ll be either a liar or a giant. 

Good advice is something a man gives his son after h« is too 
old to set him a bad example. 


NO SALE 

She had been parked beside a fire hydrant for three hours. 
As she unlocked the car and got in, a cop who had beer waiting 
for the culprit to show up sauntered over, stuck his ead in 
the window and remarked very kindly: 

“T’ve been waiting a long time to see you, lady. Whai’s your 
name?” 

She smiled her sweetest and, as she put her foot on the 
starter, replied: 

“It wouldn’t do you any good if I told you. You loo like @ 
nice boy, but my husband is about twice your size «1d very 
jealous.” 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berli: Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 


Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 


Berlin Chapman Company, Berlin, Wis. 
Chisho!m-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 


. H. |! angsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin “hapman Company, Berlin, Wis. 
Centrs’ Machine Works, Inc., Philadelphia, Pa. 
Chisho'm-Ryder Co., Niagara Falls, N. Y. 
Food '\achinery Corporation, Hoopeston, III. 
La Po Mat & Mfg. Co., La Porte, Ind. 
A.K. >bins & Co., Baltimore, Md. 
Sincla:: Scott Co., Baltimore, Md. 
United “o., Westminster, Md. 


CON EYOR BELTS, Cloth, Rubber, Wire. 
Berlin hapman Company, Berlin, Wis. 
Chish- a-Ryder Co., Niagara Falls, N. Y. 
la Por’ Mat & Mfg. Co., La Porte, Ind. 
A.K.  sbins & Co., Baltimore, Md. 


CON EYORS, Hydraulic. 
Berlin 1apman Company, Berlin, Wis. 
Chishe n-Ryder Co., Niagara Falls, N. Y. 
Sincla: Scott Co., Baltimore, Md. 


COC ERS, Continuous, 
napman Company, Berlin, Wis. 

Chisho’ :-Ryder Co., Niagara Falls, N. Y. 

Food ? chinery Corporation, Hoopeston, III. 


bins & Co., Baltimore, Md. 


\NNING TRADE 


March 31, 


Sag n Copper & Brass Works, Hamilton, Ohio 


feral : Copper & Brass Works, Hamilton, Ohio 


WHERE TO BUY 


Tne Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Ml. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II). 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A XK. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


_PUMPS, Air, Water, Brine, Syru: 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
FP. H. Langsenkamp Co., Indianapclis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 

‘PIN “OD 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co.. Westminster. Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. ped 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Mortal Bros., Morral, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 
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CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Hoopeston, 


F. H. Langsenkamp Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 
CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Nl. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


lin, Wii 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


26 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 

Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


WHERE TO BUY — Continued 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, I!! 
Hamilton Copper & Brass Works, Hamilton, Oh- 
F, H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I!I. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 
BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Baltimore, Md. 
National Can Corp., Baltimore - New York City. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


Gamse Litho. Co., Baltimore, Md. 

R. J. Kittredge & Co., Chicago, Ill. 

Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 


Basic Food Materials, Inc., Cleveland, Ohio. 
Product Advancement Corp., Benton Harbor, Mich. 
Wm. J. Stange Co., Chicago, III. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., ‘St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 

ers Bros. Seed Co., Chicago, Ill. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conr 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Ida: 
F. H. Woodruff & Sons, Inc., Milford, Conn 
S. D. Woodruff & Sons, Inc., Orange, Con: 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haver, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Cor 
S. D. Woodruff & Sons, Inc., Orange, Conn 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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THE ROBINS 


CAN UNSCRAMBLER 


(Patent applied for) 
is now available 


You May See 


The Robins Can Unscrambler 


In Actual OPeration 
at our 


Baltimore Plant 


at any time during the next 3 weeks 
(appointment not necessary) 


THE ROBINS 


CAN UNSCRAMBLER 


has a capacity 


up to 400 or more No. 2 cans per minute 


Built for any size cans — 1947 production limited 


A. K. ROBINS & CO., INC. sBattimore 2, MARYLAND 


713 East Lombard Street 


Manufacturers of Canning Machinery 
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Out old saying “you can’t improve on nature” 
has sometimes been questioned. The scientists at 
Rogers have questioned it with respect to peas, 
which are normally self-fertilized. 

In the accompanying illustrations Dr. M. E. 
Anderson is shown hybridizing peas. By means of 
this process strains superior in eating qualities, 
stand, vigor, yield and resistance to disease have 
been developed. 

In the long range improvement program at 
Rogers, variety improvement by cross-pollination 
is basic procedure. It is painstaking and exacting 
work, typical of what is back of Rogers’ motto, 
“Blood Tells” 


Peas 
ROGERS BROS. SEED COMPANY 
Beaune 308 West Washington Street ° Chicago 6, Illinois 


Sweet Corn 


SEVENTEEN ROGERS PLANTS seryE THE NATION x 
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